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Modal yang membawa kepada keberhasilan yang handal
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ABSTRACT

Riki Sandi. 3021211087. 2016. The Effects of Brand Awareness, Perceived
Quality, and Brand Loyalty on Buying Decision in the Case of My Snacks
Bangka Store in Pangkalpinang

This study aims to examine and analyze the effects of brand awareness,
perceived quality, and brand loyalty on buying decision in My Snacks Bangka
Store in Pangkalpinang.

This is a descriptive and quantitative study with a sample of 211
respondents consisting of the people living in Pangkalpinang who shop at My
Snacks Bangka Store. The sample was taken using simple sampling with Sloving
formula. The independent variables in this study are brand awareness, perceived
quality, and brand loyalty, while the dependent variable is buying decision. The
instrument testing employs validity and reliability tests. The data is analyzed
using multiple regression analysis with T and F tets.

The result shows that for variable (x1), Tvalue (11,858) > Ttable (1,9713); for
variable (X2), Tvalue (2,241) > Ttable (1,9713); and for variable (X3), Tvalue (2,640)
> Ttable (1,9713). Thus, variable X1, X2, and X3 have partial effects on variable Y.
The result of F test shows that Fvalue (73,754) > Ftable (1,2563), while the
significance is 0,000 < alpha at rate 0,05. Therefore, Ho is rejected and Ha is
accepted, which means the independent variables simultaneously and significantly
affect the dependent variable. The coefficient of determination (Adjusted R
Square) is of 0,510 or 51%, which means the variable buying decision can be
explained by variables brand awareness, perceived quality, and brand loyalty.

Keywords: Brand Awareness, Perceived Quality, Brand Loyalty, Buying
Decision
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ABSTRAK

Riki Sandi. 3021211087. 2016. Pengaruh Brand Awareness, Perceived Quality
dan Brand Loyalty terhadap Keputusan Pembelian pada Toko My Snacks
Bangka di Pangkalpinang

Penelitian ini bertujuan untuk mengkaji dan menganalisis pengaruh brand
awareness, perceived quality dan brand loyalty terhadap keputusan pembelian
pada toko My Snacks Bangka di pangkalpinang.

Penelitian ini merupakan penelitian deskriptif kuantitatif dengan jumlah
sampel sebanyak 211 responden yang terdiri dari masyarakat yang berdomisili di
pangkalpinang yang telah berbelanja di toko My Snacks Bangka sedangkan teknik
pengambilan sampel disederhanakan dengan menggunakan rumus slovin. Pada
penelitian ini variabel bebasnya terdiri dari brand awareness, perceived quality
dan brand loyalty, sedangkan variabel terikatnya adalah keputusan pembelian.
Pengujian instrument menggunakan uji validitas dan reliabilitas. Sedangkan
metode analisis data menggunakan analisis regresi berganda dengan uji T dan uji
F.

Hasil penelitian variabel independen (X1) di[peroleh Thitung (11,858) >
Ttabel (1,9713), variabel (X2) Thitung (2,241) > Ttabel (1,9713) dan variabel (X3)
Thitung (2,640) > Ttabel (1,9713). Maka Variabel X1 berpengaruh secara parsial
terhadap variabel Y, Variabel X2 berpengaruh secara parsial terhadap variabel Y
dan Variabel X3 berpengaruh secara parsial terhadap variabel Y. Hasil Uji F
menunjukkan bahwa Fhitung (73,754) > Ttabel (1,2563) sedangkan signifikansi
adalah 0,000 < alpha pada taraf signifikansi 0,05, maka Ho ditolak dan Ha

diterima yang berarti variabel independen secara bersama-sama atau simultan
mempengaruhi variabel dependen secara signifikan, Sedangkan kofisien
determinasi (Adjuster R Square) sebesar 0,510 atau 51% yang berarti variabel
keputusan pembelian dapat dijelaskan oleh variabel brand awareness, perceived
quality dan brand loyalty.

Kata kunci : Brand Awareness, Perceived Quality, Brand Loyalty, Keputusan
Pembelian
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