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ABSTRAK

Faras Fuji Astusi. Analisis korelasi Citra Pasar Kite dengan Loyalitas
Konsumen Di Kota Sungailiat. Skripsi ini dibimbing oleh Dr. Fournita Agustina,
S.P.,M.Si dan Yudi Sapta Pranoto, S.P.,M.Si

Penelitian ini bertujuan untuk (1) Mengetahui karakteristik konsumen Pasar
Kite Kota Sungailiat Kabupaten Bangka. (2) Mengetahui persepsi konsumen Pasar
Kite di Kota Sungailiat Kabupaten Bangka terhadap variabel citra Pasar. (3)
Menganalisis korelasi variabel citra Pasar terhadap loyalitas konsumen pada Pasar
Kite Kota Sungailiat Kabupaten Bangka.

Penelitian dilaksanakan pada bulan Mei 2016 hingga bulan Desember 2016
di Pasar Kite Kota Sungailiat Kabupaten Bangka. Metode penelitian yang
digunakan adalah survei. Metode penarikan contoh menggunakan metode
accidental sampling dilakukan kepada 100 orang konsumen yang berbelanja di
Pasar Kite Kota Sungailiat Kabupaten Bangka, serta metode analisis yang
digunakan yaitu dijelaskan secara statistik deskriftif dan korelasi Kendall’s Tau-b.
dari hasil penelitian diperoleh kesimpulan bahwa (1) Karakteristik konsumen yang
berbelanja dikawasan Pasar Kite, kebanyakan responden memiliki karakteristik
yaitu bertempat tinggal di Kelurahan Sri Menanti 30 persen, berusia antara 15
sampai dengan 64 tahun 97 persen, memiliki pekerjaan ibu rumah tangga 49 persen,
tingkat pendidikan SMA (Sekolah Menengah Atas) 41 persen, berjenis kelamin
perempuan 87 persen, dengan variasi barang (Campuran) 42 persen, serta
kendaraan yang paling sering digunakan konsumen untuk berbelanja yakni
kendaraan bermotor 71 persen. (2) Konsumen berpersepsi positif terhadap harga,
pelayanan, kualitas, lingkungan fisik, lokasi dan keragaman barang yang ada di
Pasar kite sebesar 78,1 persen dan konsumen berpersepsi negatif sebesar 21,9
persen. (3) Berdasarkan analisis Kendall’s Tau-b terdapat hubungan yang positif
dengan nilai koefisien korealsi variabel citra yaitu harga (0,596), pelayanan (0,322),
kualitas (0,240), lingkungan fisik (0,135), lokasi (0,225) dan keragaman barang
(0,153) terhadap loyalitas konsumen. Dengan nilai signifikasi berturut-turut di
bawah 0,050, hal ini berarti adanya hubungan variabel citra Pasar terhadap
loyaliatas konsumen.

Kata kunci : citra Pasar, persepsi konsumen, loyalitas konsumen



ABSTRACT

Faras Fuji Astusi. A Correlation Analysis Between Imagery of "Pasar Kite"
and Consumers Loyalty In Sungailiat. Supervised by Dr. Fournita Agustina, SP,
M.Si and Yudi Sapta Pranoto, SP, M.Si

This study aims to (1) To find out what are the characteristics of the
consumers "Pasar Kite" in Sungailiat, Bangka Regency. (2) To find out what are
the Consumer Perception towards market variable of Imagery "Pasar Kite" in
Sungailiat, Bangka Regency (3) To analyze the correlation between variable of
market imagery towards Consumers Loyalty in "Pasar Kite" Sungailiat, Bangka
Regency. The study was conducted in May 2016 - December 2016 at the market of
"Pasar Kite" Sungailiat-Bangka Regency.

The research was using a survey method. Sampling method using an
"accidental sampling" to 100 consumers who shopped at the market, as well as the
methods analyzed were described by descriptive statistics and correlation Kendall's
tau-b. The conclusions are: (1) Characteristics of consumers who shopped at "Pasar
Kite", most respondents were from Sri Menanti about 30%, aged between 15 to 64
years about 97%, occupation as a housewife about 49%, level education at high
school about 41%, sex of female about 87%, with variation of goods (Mixed) about
42%, and the most common transportation being used by consumers were motor
vehicles about 71%. (2) Consumer were think positively about the prices,
services, qualities, physical environment, location and diversity of goods on "Pasar
Kite" about 78.1%, whereas 21.9% were think negatively . (3) Based on analyzed
of Kendall's tau-b there were a positive correlation in variable imagery such as the
price (0.596), services (0.322), quality (0.240), physical environment (0.135), the
location (0,225) and the variety of goods (0,153) towards a consumer loyalty.
Within a significant value below 0.050, this show there were a correlation between
market imagery towards consumers loyalty.

Keywords: market imagery, the perception of the consumer, the consumer loyalty
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