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ABSTRACT  

 

 

Yohanes Dwi Purnama. 302.13.11.118. The Influence of Advertising 

Creativity and Quality Assurance on the Purchase Decision of Motor Products 

Honda Vario Techno at PT.Asia Surya Perkasa Pangkalpinang 
 
 

 

The background of this research is based on the existing phenomenon which 

indicates that advertising creativity and quality assurance can influence purchases 

decision. The purpose of this research is to get description, to determine and to get 

review on the the influence of advertising creativity and quality assurance on the 

purchase decision of motor products Honda Vario Techno at PT.Asia Surya Perkasa 

Pangkalpinang. 
 

The research used descriptive quantitative approach in which the sample used 

in this research is consumer at PT.Asia Surya Perkasa Pangkalpinang with a total of 

161 consumers collecting by using accidental sampling technique. The independent 

variable of this research consisted of advertising creativity (X1) and quality assurance 

(X2)  while  the  dependent  variabel  is  purchase  decision  (Y).  The  data  analyzing 

method used descriptive statistical analysis with validity test, reliability test, classical 

assumption test, multiple linear regresions, T test, F test and coefficient of 

determination (R2). 
 

The result indicates that Independent variabel is obtained X1  tvalue (5.970) > 

ttable (1.975), variabel X2 is obtained tvalue (6.530) > ttable (1.975). This variabel X1 and 

X2  partially have influence on variable Y. The result of F test indicates that Fvalue 

(81.310) > Ftable (3.05), while significance is 0.000 < alpha on the significance of 5% 

or 0.05, then h0 is denied and Ha is accepted which means simultaneously independent 

variable influence dependent  variable significantly.  The analysis  of  coefficient  of 

determination (R2) indicates tha independent variable influence dependent variable in 

the amount of 50.1% and the remaining is 59.9% is influenced by other variable out 

of research. 
 
 

 

Keywords: Advertising Creativity, Quality Assurance and Purchasse Decision 
 
 
 
 
 
 
 
 
 
 
 

 
vii 



ABSTRACK  
 
 

Yohanes Dwi Purnama. 302 13 11 118. Pengaruh Advertising Creativity dan 

Quality Assurance terhadap keputusan pembelian produk motor Honda Vario 

Techno pada PT.Asia Surya Perkasa Pangkalpinang. 
 

 

Penelitian ini dilatar belakangi berdasarkan fenomena yang ada menunjukan 

bahwa advertising creativity dan quality assurance dapat mempengaruhi keputusan 

pembelian.   Tujuan   dari   penelitian   ini   adalah   untuk   mendapatkan   gambaran, 

mengetahui dan mendapatkan kajian tentang Pengaruh advertising creativity dan 

quality assurance terhadap keputusan pembelian produk motor Honda Vario Techno 

pada PT.Asia Surya Perkasa Pangkalpinang. 
 

 

Penelitian ini menggunakan pendekatan penelitian deskripitif kuantitatif 

dimana sampel yang digunakan adalah konsumen PT.Asia Surya Perkasa, 

Pangkalpinang yang berjumlah 161 konsumen dengan teknik pengambilan sampel 

menggunakan accidental sampling. Variabel bebas dalam penelitian ini terdiri dari 

Advertising Creativity (X1), Quality Assurance (X2) Sedangkan variabel terikat adalah 

Keputusan Pembelian (Y). Metode analisis data menggunakan analisis statistik 

deskriptif. Uji validitas, uji reabilitas, uji asumsi klasik, uji regresi linear berganda, uji 

T, uji F, dan koefisien determinasi (R2). 
 

 

Hasil menunjukan bahwa variabel independen X1  diperoleh thitung  (5,970) > 

ttabel  (1,975), variabel X2 diperoleh thitung (6,530) > ttabel (1,975). Maka variabel X1 dan 

X2 berpengaruh secara parsial terhadap variabel Y. Hasil Uji F menunjukan bahwa 

Fhitung (81,310) > Ftabel (3,05), sedangkan siginifikasi adalah 0,000 < alpha pada tarif 

signifikasi 5% atau 0,05, maka H0 ditolak dan Ha diterima yang bearti variabel 

independen secara bersama-sama atau simultan mempengaruhi variabel deoenden 

secara signifikan. Analisis koefisien determinasi (R2) menunjukan bahwa variabel 

independen mempengaruhi variabel dependen sebear 50,1% dan memiliki sisa sebesar 

49,9% dipengaruhi variabel diluar penelitian 
 
 

 
Kata kunci : Advertising Creativity, Quality Assurance dan Keputusan pembelian 
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