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ABSTRACT

Ayu Lestari. 302 12 11 013
THE EFFECT OF TOURISM , DIVERSITY OF PRODUCTS AND STORE
ATMOSPHERE TO VISITING DECISION IN KAUR CAFE & RESTO
PANGKALPINANG

The background of this research is based on the phenomenon exist that
shows the location, the diversity  of products, and store atmosphere can influence
consumer decision in a visit. The purpose of this research is to find out and get
the studies of the location influence , the diversity of product and store
atmosphere to the visiting decision in Kaur Cafe & Resto Pangkalpinang.

This research is a descriptive quantitative research with a sample number
of 294 respondents. Meanwhile, the sampling  method had been used in this
research was nonprobability sampling was accidental sampling. In this research,
the sampling  in this research, the independent variabels consisted of location, the
diversity of products and store atmosphere, while the dependent variable was the
visisting decision. Testing instrument that had been used in this research was the
validity and reliability test. On the other hand , the method of data analysis
applied the multiple linear regression analysis with t-test , F and coefficient of
determination (R2).

The result of X1 independent variable (on site) obtained tvalue (3.874) >
Ttable (1.9681), X2 variable ( diversity of products) tvalue (2.087) > Ttable (1.9681).
Then the location variable (X1), the diversity of products (X2)  and store
atmosphere (X3) were partially influential in the visiting decision variable (Y). F
test results showed that Fvalue (73.661)>  Ftable (2,63), while the significance was
0.000 < alpha at a significance level of 0,05, then Ho was rejected and Ha was
accepted which means that the independent variable ( location, product diversity
and store atmosphere ) was together or affected simultaneously the dependent
variable (the visiting decision) positively and significantly. The analysis results of
the coefficient of determination (R2) showed 42.27% that the variation of decision
variable could be explained by the location, deversity of product and store
atmosphere variable, the remaining 57.3 % could be explained by other variable
outside of the research.

Keyword: location, Diversity of Product, Store Atmosphere and Visiting
Decision
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ABSTRAK

Ayu Lestari. 302 12 11 013. Pengaruh Lokasi, Keragaman Produk dan Store
Atmosphere terhadap Keputusan Berkunjung pada Kaur Cafe & Resto
Pangkalpinang.

Penelitian ini dilatar belakangi berdasarkan fenomena yang ada
menunjukan bahwa lokasi, keragaman produk dan store atmosphere dapat
mempengaruhi keputusan konsumen dalam berkunjung. Tujuan dari penelitian ini
adalah untuk mengetahui dan mendapatkan kajian tentang pengaruh lokasi,
keragaman produk dan store atmosphere terhadap keputusan berkunjung pada
Kaur Cafe & Resto Pangkalpinang.

Penelitian ini merupakan penelitian deskriptif  kuantitatif dengan jumlah
sampel sebanyak 294 respoden, sedangkan metode pengambilan sampel yang
digunakan dalam penelitian ini adalah non probability sampling yaitu accidental
sampling. Pada penelitian ini variabel bebasnya terdiri dari lokasi, keragaman
produk dan store atmosphere, sedangkan variabel terikatnya adalah keputusan
berkunjung. Pengujian instrumen menggunakan uji validitas dan uji reliabilitas.
Sedangkan metode analisis data menggunakan analisis regresi linier berganda
dengan  uji t, uji F dan koefisien determinasi (R2).

Hasil penelitian variabel independen X1 (lokasi) diperoleh thitung (3,874)
> Ttabel (1,9681), variabel X2 (keragaman produk) thitung (2,087) > Ttabel (1,9681),
dan variabel X3 (store atmosphere) thitung (5,719) > Ttabel (1,9681). Maka variabel
lokasi (X1), keragaman produk (X2) dan store atmosphere (X3) berpengaruh
secara parsial terhadap variabel keputusan berkunjung (Y). Hasil uji F
menunjukkan bahwa Fhitung (73,661) > Ftabel (2,63), sedangkan signifikansi adalah
0,000 < alpha pada taraf signifikansi 0,05, maka Ho ditolak dan Ha diterima yang
berarti variabel independen (lokasi, keragaman produk dan store atmosphere)
secara bersama-sama atau simultan mempengaruhi variabel dependen (keputusan
berkunjung) secara positif dan signifikan. Hasil analisis koefisien determinasi (R2)
menunjukkan 42,7% yakni berarti variasi variabel keputusan berkunjung dapat
dijelaskan oleh variabel lokasi, keragaman produk dan store atmosphere, sisanya
57,3% dapat dijelaskan oleh variabel lain diluar dari variabel penelitian.

Kata Kunci : Lokasi, Keragaman Produk, Store Atmosphere dan Keputusan
Berkunjung
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