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MOTTO DAN PERSEMBAHAN

MOTTO:

Berbuat baiklah dahulu kepada orang lain, jangan berharap perkara
balasannya. Yakinlah, apa yang kamu lakukan kepada orang lain akan di balas

kepadamu di saat yang tepat. Ingat kata pepatah, apa yang kamu tanam
sekarang maka itulah yang akan kamu tuai suatu saat nanti.

You were given this hard life because you are strong enough to face it. When
someone say your dream is too big, you can say to him that his think is too small.

Live with passion today and everyday.

“Barang siapa bersungguh-sungguh, sesungguhnya kesungguhannya itu
adalah untuk dirinya sendiri.”

(Al-Ankabut:6)

“Jadilah perempuan tangguh. Yang ketika dikecewakan sedihnya tidak terlalu
lama berlarut. Yang ketika terluka maka percaya Allah telah menyiapkan

obatnya. Yang ketika putus asa tidak butuh waktu lama untuk bangkit. Jatuh
itu pasti. Namun, bangkit adalah sebuah pilihan. Harapan itu selalu ada,

jemputlah.”
(Seto Wibowo)
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orang tuaku tercinta.

 Untuk kedua kakakku tersayang beserta istri (Samson, Heri Kuswanto, Poniati

& Eka), tiada yang paling mengharukan saat berkumpul bersama kalian
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hidupku yang tidak akan tergantikan, terima kasih atas bantuan moril maupun

materil selama ini yang kalian berikan, hanya karya kecil inilah yang bisa
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 Untuk keponakanku tesayang (Febby Ayunanda, Noah Akil Yahya & Afifa

Nahda Rafanda) yang telah menjadi pengibur yang baik bagi saya walapun
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memberikan ilmu dan sabar menuntun saya dalam menyusun skripsi ini.
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telah memberikan banyak ilmu dan sabar menuntun saya dalam

menyelesaikan skripsi ini.
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ABSTRACT

Putri Bungsai, 302 13 11 079

The Influence of Product Quality, Store Condition, and Life Style to The
Consumer Loyalty in Degan and Mager’s Cottage Pangkalpinang

The background of this research is the important of product quality, store
condition and life style to the consumer loyalty of consumer in Degan & Mager’s
Cottage Pangkalpinang. The aims of this research are to know and get the study
about the influence of product quality, store condition, and life style to the
consumer loyalty in Degan & Mager Cottage Pangkalpinang.

The approaches in this research in descriptive quantitative method. The
research was done by visitors of Degan & Mager’s Cottage Pangkalpinang with
the respondents as much as 275 people. The technique which was used in doing
the samples in nonprobability sampling with accidental sampling method. The
data technique collection which was used in this research was interview,
questionnaire, literature, and observation. The variable that were used are
product quality (X1), store condition (X2), life style (X3), and consumer loyalty (Y).
The data analysis method which was used are descriptive quantitative analiysis,
validity and reliability, classical assumption test, multiple linear regression, test t,
test F and determination coefficient test (R2).

The research result to 275 respondents has shown that the independent
variable of product quality (X1) can be found tcount as much as (2,949) > ttable
(1,9687) and significance is 0,003 < 0,05. The variable of store condition (X2) can
be found tcount (4,185) > ttable ( 1,9687) and significance 0,000 < 0,05. The
variable of life style (X3) can be found tcount (4,997) > ttable (1,9687) and
significance 0,000 > 0,05. So that the variable of product quality has influenced
to consumer loyalty partially, store condition variable has influenced to consumer
loyalty partially and life style variable has influenced to consumer loyalty
partially. The test F result has shown that Fcount as much as (92,391) > Ftable
(2,638) with significance is 0,000 < 0,05, so Ho is denied and Ha is accepted that
means the independent variable (product quality, store condition, and life style)
has influenced positive to dependent variable (consumer loyalty) together and
simultaneously. The result of determination coefficient variable (R2) has shown
that Adjusted R square as much as 0,500 or 50% which means the product
quality, store condition, and life style has influenced consumer loyalty variable,
and remains is 50% can be explained by other variable out of the research.

Keywords: Product Quality, Store Condition, Life Style, Consumer Loyalty
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ABSTRACT

Putri Bungsai, 302 13 11 079

The Influence of Product Quality, Store Condition, and Life Style to The Consumer
Loyalty in Degan and Mager’s Cottage Pangkalpinang

The background of this research is the important of product quality, store
condition and life style to the consumer loyalty of consumer in Degan & Mager’s
Cottage Pangkalpinang. The aims of this research are to know and get the study
about the influence of product quality, store condition, and life style to the consumer
loyalty in Degan & Mager Cottage Pangkalpinang.

The approaches in this research in descriptive quantitative method. The
research was done by visitors of Degan & Mager’s Cottage Pangkalpinang with the
respondents as much as 275 people. The technique which was used in doing the
samples in nonprobability sampling with accidental sampling method. The data
technique collection which was used in this research was interview, questionnaire,
literature, and observation. The variable that were used are product quality (X1),
store condition (X2), life style (X3), and consumer loyalty (Y). The data analysis
method which was used are descriptive quantitative analiysis, validity and reliability,
classical assumption test, multiple linear regression, test t, test F and determination
coefficient test (R2).

The research result to 275 respondents has shown that the independent
variable of product quality (X1) can be found tcount as much as (2,949) > ttable
(1,9687) and significance is 0,003 < 0,05. The variable of store condition (X2) can be
found tcount (4,185) > ttable ( 1,9687) and significance 0,000 < 0,05. The variable of
life style (X3) can be found tcount (4,997) > ttable (1,9687) and significance 0,000 >
0,05. So that the variable of product quality has influenced to consumer loyalty
partially, store condition variable has influenced to consumer loyalty partially and
life style variable has influenced to consumer loyalty partially. The test F result has
shown that Fcount as much as (92,391) > Ftable (2,638) with significance is 0,000 <
0,05, so Ho is denied and Ha is accepted that means the independent variable
(product quality, store condition, and life style) has influenced positive to dependent
variable (consumer loyalty) together and simultaneously. The result of determination
coefficient variable (R2) has shown that Adjusted R square as much as 0,500 or 50%
which means the product quality, store condition, and life style has influenced
consumer loyalty variable, and remains is 50% can be explained by other variable
out of the research.

Keywords: Product Quality, Store Condition, Life Style, Consumer Loyalty
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ABSTRAK

Putri Bungsai, 302 13 11 079

Pengaruh Kualitas Produk, Suasana Toko dan Gaya Hidup terhadap Loyalitas
Konsumen pada Pondok Degan & Mager Pangkalpinang

Penelitian ini dilatarbelakangi oleh pentingnya kualitas produk, suasana toko
dan gaya hidup terhadap loyalitas konsumen yang ada pada Pondok Degan & Mager
Pangkalpinang. Tujuan penelitian ini adalah untuk mengetahui dan mendapat kajian
tentang pengaruh kualitas produk, suasana toko dan gaya hidup terhadap loyalitas
konsumen pada Pondok Degan & Mager Pangkalpinang.

Pendekatan dalam penelitian ini adalah meetode penelitian deskriptif
kuantitatif. Penelitian ini dilakukan pada pengunjung Pondok Degan & Mager
Pangkalpinang dengan responden sebanyak 275 orang. Teknik yang digunakan
dalam menentukan sampel adalah nonprobability sampling dengan metode accidental
sampling. Teknik pengambilan data yang digunakan dalam penelitian ini adalah
metode wawancara, kuesioner, kajian pustaka dan observasi. Adapun variabel yang
digunakan yaitu kualitas produk (X1), suasana toko (X2), gaya hidup (X3) dan
loyalitas konsumen (Y). Metode analisis data yang digunakan analisis deskriprif
kuantitatif, validitas dan reliabilitas, uji asumsi klasik, regresi linear berganda, Uji t,
Uji F dan uji koefisien determinasi (R2).

Hasil penelitian terhadap 275 responden menunjukkan bahwa variabel
independen kualitas produk (X1) diperoleh thitung sebesar (2,949) > ttabel (1,9687) dan
signifikansi sebesar 0,003 < 0,05. Variabel suasana toko (X2) diperoleh thitung sebesar
(4,185) > ttabel (1,9687) dan signifikansi sebesar 0,000 < 0,05. Variabel gaya hidup
(X3) diperoleh thitung sebesar (4,997) > ttabel (1,9687) dan signifikansi sebesar 0,000 <
0,05. Maka variabel kualitas produk berpengaruh secara parsial terhadap loyalitas
konsumen, variabel suasana toko berpengaruh secara parsial terhadap loyalitas
konsumen dan variabel gaya hidup berpengaruh secara parsial terhadap loyalitas
konsumen. Hasil uj F menunjukkan bahwa Fhitung sebesar (92,391) > Ftabel (2,638)
dengan signifikansi 0,000 < 0,05, maka Ho ditolak dan Ha diterima yang berarti
variabel independen (kualitas produk, suasana toko dan gaya hidup) secara bersama-
sama atau simultan mempengaruhi variabel dependen (loyalitas konsumen) secara
positif dan signifikan. Hasil uji koefisien determinasi (R2)  menunjukkan Adjusted R
Square sebesar 0,500 atau 50% yang berarti variabel kualitas produk, suasana toko
dan gaya hidup mempengaruhi variabel loyalitas konsumen , sisanya 50% dapat
dijelaskan oleh variabel lain di luar penelitian.

Kata kunci: Kualitas Produk, Suasana Toko, Gaya Hidup, Loyalitas Konsumen
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