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ABSTRACT

Novianti Octavia. 302 13 11 067. Influence of Price Discount, Bonus Pack, and
Product Display to Impulse Buying at JJ Mart Pangkalpinang

The background of this research is the phenomenon that price discount,
bonus pack and product display can influence impulse buying. The aims of this
research are to know and find the study about the influence of price discount,
bonus pack and product display to impulse buying at JJ Mart Pangkalpinang.

Thus is descriptive quantitative research with the total samples are 324
respondents, where as the sampling method was using accidental sampling. In
this research, the independent variables consist of price discount, bonus pack and
product display, the dependent variable is impulse buying. The experiment test
was using validity tesr and reliability test, the data analysis method was using
multiple linear regression, tesr T and determination coefficient (R°).

The research result that the independent variable X; can be found tcoun:
(10,096) > tavie (1,9674), variable X: teount (9,868) > tuvie (1,9674) and variable X;
teount (8,186) > tupie (1,9674). So, variable X; (price discount) has influenced to
variable Y (impulse buying) partially, variable X2 (bonus pack) has influenced to
variable Y (impulse buying) and variable X3 (product display ) has influenced
partially. The test F result has shown that Fcouni (87,992) > Frabie (2,63), where as
the significance 0,000 < alpha at significance level 0,05, so H, is denied and H,
is accepted, it means that the independent variable (price discount, bonus pack
and product display) together or simultaneously has influenced dependent
variable significantly. The determination coefficient analysis result ( R’) has
shown that independent variable (price discount, bonus pack and product display)
has influenced dependent variable (impulse buying ) as much as 44,7% and
remains is 55,3% has influenced from other variable out of the research.

Keywords : Price Discount, Bonus Pack, Product Display, and Impulse Buying
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ABSTRAK

Novianti Ocavia. 302 13 11 067. Pengaruh Price Discount, Bonus Pack dan
Product Display terhadap Impulse Buying di JJ Mart Pangkalpinang.

Penelitian ini dilatar belakangi berdasarkan fenomena yang ada
menunjukkan bahwa price discount, bonus pack dan product display dapat
mempengaruhi  impulse buying. Tujuan dari penelitian ini adalah untuk
mengetahui dan mendapatkan kajian tentang pengaruh price discount, bonus pack
dan product display terhadap impulse buying di JJ Mart Pangkalpinang.

Penelitian ini merupakan penelitian deskriptif dan kuantitatif dengan
jumlah sampel sebanyak 324 responden, sedangkan metode pengambilan
sampelnya menggunakan accidental sampling. Pada penelitian ini variabel
bebasnya terdiri dari price discount, bonus pack dan product display, sedangkan
variabel terikatnya adalah impulse buying. Pengujian instrumen menggunakan uji
validitas dan uji reliabilitas, sedangkan metode analisis data menggunakan analisis
regresi linier berganda, uji t, uji F dan koefisien determinasi (R?).

Hasil penelitian variabel independen X diperoleh thitung (10,096) > Tapel
(1,9674), variabel X2 thitung (9,868) > Tavel (1,9674) dan variabel X3 thitung (8,186) >
Tiabel (1,9674). Maka variabel X ( price discount ) berpengaruh secara parsial
terhadap variabel Y ( Impulse buying ), variabel X» ( bonus pack ) berpengaruh
secara parsial terhadap variabel Y ( impulse buying ) dan variabel X3 ( product
display ) berpengaruh secara parsial terhadap variabel Y ( impulse buying ). Hasil
uji F menunjukkan bahwa Fhitung ( 87,992 ) > Fravel ( 2,63 ), sedangkan signifikansi
0,000 < alpha pada taraf signifikansi 0,05 maka Ho ditolak H, diterima yang
berarti variabel independen ( price discount, bonus pack dan product display )
secara bersama-sama atau simultan mempengaruhi variabel dependen (impulse
buying) secara signifikan. Hasil analisis koefisien determinasi (R?) menunjukkan
bahwa variabel independen (price discount, bonus pack dan product display)
mempengaruhi variabel dependen (impulse buying) sebesar 44,7% dan sisanya
55,3% dipengaruhi variabel lain diluar penelitian.

Kata Kunci : Price Discount, Bonus Pack, Product Display dan Impulse
Buying
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