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ABSTRACT

Kevin. 302 13 11 089. The Influence of Product Features, Brand Association,
and Brand Loyalty on the Purchase Decision of Samsung Smartphone at Dunia
Ponsel Celular.

This research is based on the phenomenon which Samsung smartphone
market share is still in the first rank in Indonesia despite the explosion incident of
Samsung Galaxy S7. The purpose of this research is to determine and to analyze
the influence of product features, brand association, and brand loyalty on the
purchase decision of Samsung smartphone at Dunia Ponsel Celular.

This was descriptive quantitative research with a total sample of 133
respondents, the sampling technique was using accidental sampling. The
technique of data analysis used multiple linear regressions with t test and F test.

The result of research indicates that product features has positive and
significant influence on the purchase decision which is showed by the value of
tvalue (5.031) > tiapie (1.9785) and Sig. 0.000 < 0.05, brand association has positive
and significant influence on the purchase decision which is showed by the value of
tvalue (2.067) > tiapie (1.9785) and Sig. 0.041 < 0.05, and brand loyalty has positive
and significant influence on the purchase decision which is showed by the value of
tvalue (4.312) > tapie (1.9785) and Sig. 0.000 < 0.05. the result of F test indicates
that Fyae (55.819) > Fapie (2.67) and Sig. 0.000 < 0.05, which means product
features, brand association, and brand loyalty simultaneously have positive and
significant influence on the purchase decision.

Keywords:  Product Features, Brand Association, Brand Loyalty, Purchase
Decision

Vi



ABSTRAK

Kevin. 302 13 11 089. Pengaruh Fitur Produk, Brand Association, dan Brand
Loyalty terhadap Keputusan Pembelian Smartphone Samsung di Dunia
Ponsel Celular.

Penelitian ini dilatar belakangi oleh fenomena dimana pangsa pasar
smartphone Samsung masih menempati peringkat pertama di Indonesia meskipun
terjadi insiden meledaknya Samsung Galaxy S7. Penelitian ini bertujuan untuk
mengetahui dan menganalisis pengaruh fitur produk, brand association, dan
brand loyalty terhadap keputusan pembelian smartphone Samsung di Dunia
Ponsel Celular.

Penelitian ini merupakan penelitian deskriptif kuantitatif dengan jumlah
sampel sebanyak 133 responden, teknik pengambilan sampling adalah dengan
metode accidental sampling. Pengujian instrumen dilakukan dengan uji validitas
dan uji reliabilitas. Teknik analisis data menggunakan analisis regresi berganda
dengan uji t dan uji F.

Hasil penelitian menunjukkan bahwa fitur produk berpengaruh positif dan
signifikan terhadap keputusan pembelian yang ditunjukkan dengan nilai thiwng
(5,031) > twaper (1,9785) dan Sig. 0,000 < 0,05, brand association berpengaruh
positif dan signifikan terhadap keputusan pembelian yang ditunjukkan dengan
nilai thiung (2,067) > twaner (1,9785) dan Sig. 0,041 < 0,05, dan brand loyalty
berpengaruh positif dan signifikan terhadap keputusan pembelian yang
ditunjukkan dengan nilai thiwng (4,312) > tianel (1,9785) dan Sig. 0,000 < 0,05. Hasil
uji F menunjukkan nilai Fhiwung (55,819) > Fraper (2,67) dan Sig. 0,000 < 0,05, yang
berarti fitur produk, brand association, dan brand loyalty secara simultan
berpengaruh positif dan signifikan terhadap keputusan pembelian.

Kata kunci: Fitur Produk, Brand Association, Brand Loyalty, Keputusan
Pembelian
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