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ABSTRACT

Denni Andrea Giofentri, 3021511018. I nfluence of Consumer Psychology and
Country of Origin on Decisions of Purchasing Xiaomi Smartphones by
Students of the University of Bangka Belitung.

The phenomenon in the research background showed that consumer
psychology and country of origin could influence purchasing decisions. The
purpose of this study were to find out and examine the influence of consumer
psychology and country of origin on Xiaomi smartphone purchasing decisions by
students of the University of Bangka Belitung.

This research was a quantitative descriptive study with a sasmple of 150
respondents, while the sampling method uses quota sampling. In this study, the
independent variable consisted of consumer psychology and country of origin,
while the dependent variable was a purchasing decision. Testing instruments used
were vaidity and reliability tests, while the method of data analysis used were
multiple linear regression analysis, T test, F test, and coefficient of determination
(R2).

The results of the study of independent variables X1 obtained by tcount
of 6.396> ttable 1.976 with a significance of 0,000 <0.05, then the consumer
psychology variables had a positive and significant effect on purchasing
decisions. The variable X2 had a tcount of 6.238> ttable 1.976 with a significance
of 0,000 <0.05, then the country of origin variable has a positive and significant
influence on purchasing decisions. The results of the F test count (251,740)>
ftabel (3.06), and the significance value was 0,000 <0,05 which means that the
variables of consumer psychology and country of origin simultaneously influence
the purchasing decision variables significantly. The results of the coefficient of
determination anaysis (R2) showed the variables of consumer psychology and
country of origin affect the purchasing decision variable by 77.1%.

Keywords: Consumer Psychology, Country of Origin, and Purchasing
Decision
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ABSTRAK

Denni Andrea Giofentri, 3021511018. Pengaruh Psikologi Konsumen Dan
Country Of Origin Terhadap Keputusan Pembelian Smartphone Xiaomi Oleh
Mahasiswa Univer sitas Bangka Belitung.

Fenomena dalam penelitian dilatar belakangi menunjukan bahwa psikologi
konsumen dan country of origin dapat mempengaruhi keputusan pembelian.
Tujuan dari penditian ini adalah untuk mengetahui dan mengkaji tentang
pengaruh psikologi konsumen dan country of origin terhadap keputusan
pembelian smartphone Xiaomi oleh mahasiswa Universitas Bangka Belitung.

Penelitian ini merupakan penelitian deskriptif kuantitatif dengan jumlah
sampel 150 responden, sedangkan metode pengambilan sampelnya menggunakan
quota sampling. Pada penelitian ini variabel independennya terdiri dari psikologi
konsumen dan country of origin, sedangkan variabel dependen adalah keputusan
pembelian. Pengujian instrumen menggunakan uji validitas dan uji redlibilitas,
sedangkkan metode analisis data menggunakan analisis regresi linier berganda, uji
T, uji F, dan koefisien determinasi (R?).

Hasil penelitian variabel independen X1 diperoleh thitung Sebesar 6,396 >
trave 1,976 dengan signifikansi 0,000 < 0,05, maka variabel psikologi konsumen
berpengaruh positif dan signifikan terhadap keputusan pembelian. Variabel X
memiliki thitung SEbesar 6,238 > twne 1,976 dengan signifikansi 0,000 < 0,05, maka
variabel country of origin memiliki pengaruh positif dan signifikan terhadap
keputusan pembelian. Hasil uji F fhiwng (251,740) > frae (3,06), dan nilai
signifikansi adalah 0,000 < 0,05 yang berarti variabel psikologi konsumen dan
country of origin secara simultan mempengaruhi variabel keputusan pembelian
secara signifikan. Hasil analisis koefisien determinasi (R?) menunjukan variabel
psikologi konsumen dan country of origin mempengaruhi variabel keputusan
pembelian sebesar 77,1%.

Kata Kunci: Psikologi Konsumen, Country of Origin, dan Keputusan
Pembelian
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