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ABSTRACT

Anisya Qodar, 302 15 11 005, The Effect of Lifestyle, Money Attitude and Store
Athmosphere on Consumer Purchase Decisions at Tan Kasteel Restaurant &
Lounge in Pangkalpinang.

This research was based on a phenomenon showing that lifestyle, money
attitude and store atmosphere on consumer purchasing at Tan Kasteel Restaurant
& Lounge in Pangkalpinang. The purpose of this study were to analyze and find
out the study of the influence of lifestyle, money attitude and store atmosphere on
consumer purchasing decisions at Tan Kasteel Restaurant & Lounge in
Pangkalpinang.

This research was a quantitative descriptive study with a total sample of
300 respondents; the sample collection technique used accidental sampling
technique. In this study, the independent variables were lifestyle, money attitude
and store atmosphere and the dependent variable was consumer purchasing
decisions. Analysis methods use in this study were multiple linear analysis with t
test, and f test and test coefficient of determination (R2).

The results of the study on lifestyle variables (XI) obtained tcount
(2.002)>t table (1,968), money attitude variable (X2) tcount (2,123)>t table
(1,968), and store atmosphere variables (X3) tcount (2,731)>t table (1,968),
Thus lifestyle (X1) partially influenced consumer purchasing decisions (Y), money
attitude (X2), partially influenced consumer purchasing decisions (Y) and store
atmosphere (X3) partially influenced consumer purchasing decisions (Y). The
result of the f test showed that fcount (6.606)> ftable (2,635), while the
significance was 0.000<0,05, which meant life style, money attitude and store
atmosphere together  or simultaneously influence purchasing decisions (Y).
Determination (R2) showed that the variables that the lifestyle, money attitude
and store atmosphere influenced consumer purchasing decisions by 0.053 or 5.3
%.

Keywords: lifestyle, money attitude and store atmosphere, and consumer
purchasing decisions.



ABSTRAK

Anisya Qodar. 302 15 11 005. Pengaruh Gaya Hidup, Money Attitude dan
Store Atmosphere terhadap Keputusan Pembelian Konsumen pada Tan
Kasteel Restaurant & Lounge diPangkalpinang.

Penelitian ini dilatar belakangi fenomena yang menunjukan bahwa gaya
hidup, money attitude dan store atmosphereterhadap keputusan pembelian
konsumen pada Tan Kasteel Restaurant & LoungediPangkalpinang. Tujuan dari
penelitian ini adalah untuk menganalisis dan mengetahui kajian tentang pengaruh
gaya hidup, money attitude dan store atmosphereterhadap keputusan pembelian
konsumen pada Tan Kasteel Restaurant & Loungedi Pangkalpinang.

Penelitian ini merupakan penelitian deskriptif kuantitatif dengan jumlah
sampel sebanyak 300 responden, teknik pengumpulan sampel menggunakan
teknik Accidental Sampling. Pada penelitian ini variabel bebasnya yaitu gaya
hidup, money attitude dan store atmosphereserta variabel terikatnya vyaitu
keputusan pembelian konsumen. Metode analisis menggunakan analisis linear
berganda dengan uji t, dan uji f dan uji koefisien determinasi (R?).

Hasil penelitian padavariabel gaya hidup (Xi) diperoleh thiwng
(2,002)>tranel (1,968), variabel money attitude(X2) thitung (2,123) > tianer(1,968), dan
variabel store atmosphere (X3) thitung (2,731) > tranel (1,968), Dengan demikiangaya
hidup(X1) secara parsial berpengaruh terhadap keputusan pembelian konsumen
(Y),money attitude (X2) secara parsial berpengaruh terhadap keputusan pembelian
konsumen (Y) dan store atmosphere(Xs) secara parsial berpengaruh terhadap
keputusan pembelian konsumen (Y). Hasil uji f menunjukan bahwa fhitung (6,606)
> funer (2,635), sedangkan signifikansi adalah 0,000 < 0,05, yang berarti gaya
hidup, money attitude dan store atmospheresecara bersama-sama atau simultan
mempengaruhi keputusan pembelian (). Determinasi (R?) menunjukan bahwa
variabel bahwa gaya hidup, money attitude dan store atmospheremempengaruhi
keputusan pembelian konsumen sebesar 0,053 atau 5,3%.

Kata kunci : gaya hidup,money attitude, store atmosphere, dan keputusan
pembelian konsumen.
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