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INTISARI 

Padhila Aprilia. 301 15 11 065. 2019. Analisis Minat Perilaku Penggunaan 

Aplikasi Peer to Peer Lending Melalui Pendekatan Technology Acceptance 

Model (TAM). 

 

Penelitian ini bertujuan untuk menganalisis minat perilaku penggunaan 

aplikasi peer to peer lending melalui pendekatan Technology Acceptance Model 

(TAM). Penelitian ini menggunakan variabel eksogen kemudahan penggunaan 

persepsian dan variabel endogen kegunaan persepsian, sikap penggunaan dan 

minat perilaku penggunaan.  

Metode penelitian yang digunakan dalam penelitian ini adalah metode 

penelitian kuantitatif. Populasi dalam penelitian ini adalah pengunduh aplikasi 

peer to peer lending yang terdaftar dan berizin OJK yang berjumlah 17.150.000. 

Teknik pengambilan sampel dalam penelitian ini menggunakan sampling 

insidental dengan jumlah sampel yang diperoleh sebanyak 46 responden. Metode 

pengumpulan data menggunakan kuesioner secara online. Metode analisis data 

menggunakan Structural Equation Model dengan pendekatan Partial Least 

Square (SEM-PLS) dengan bantuan program SmartPLS versi 3.0.  

Hasil penelitian menunjukkan bahwa kemudahan penggunaan persepsian 

berpengaruh positif dan signifikan terhadap kegunaan persepsian, kemudahan 

penggunaan persepsian berpengaruh positif dan signifikan terhadap sikap 

penggunaan, kegunaan persepsian berpengaruh positif dan signifikan terhadap 

sikap penggunaan, kegunaan persepsian berpengaruh positif dan signifikan 

terhadap minat perilaku penggunaan dan sikap penggunaan berpengaruh positif 

dan signifikan terhadap minat perilaku penggunaan aplikasi peer to peer lending. 

Berdasarkan hasil indirect effect, ternyata juga terdapat pengaruh tidak langsung 

antar variabel diantaranya kegunaan persepsian berpengaruh positif dan signifikan 

terhadap minat perilaku penggunaan melalui sikap penggunaan, kemudahan 

penggunaan persepsian berpengaruh positif dan signifikan terhadap minat perilaku 

penggunaan melalui kegunaan persepsian, dan kemudahan penggunaan persepsian 

berpengaruh positif dan signifikan terhadap minat perilaku penggunaan melalui 

sikap penggunaan. 

 

Kata Kunci:  Kemudahan Penggunaan Persepsian, Kegunaan Persepsian, 

Sikap Penggunaan, Minat Perilaku Penggunaan, SEM-PLS, 

Aplikasi Peer to Peer Lending 
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ABSTRACT 

Padhila Aprilia. 301 15 11 065. Analysis of Behavioral Intention to Use the 

Peer to Peer Lending Application Trough the Technology Acceptance Model 

(TAM) Approach. 

 

This study aims to analyze the behavioral intention to use peer to peer 

lending applications through the technology acceptance model (TAM) approach. 

This study uses exogenous variables perceived ease of use and endogenous 

variables perceived usefulness, attitude toward using and behavioral intention to 

use. 

The research method used in this research is quantitative research method. 

The population in this study is a downloader of peer to peer lending applications 

that are registered and licensed by OJK totaling 17,150,000. The sampling 

technique in this study used incidental sampling with a total sample of 46 

respondents. Methods of collecting data using an online questionnaire. The 

method of data analysis uses the structural equation model with the partial least 

square (SEM-PLS) approach with the help of the SmartPLS version 3.0 program. 

The results showed that perceived ease of use has a positive and 

significant effect on perceived usefulness, perceived ease of use has a positive and 

significant effect on attitude toward using, perceived usefulness has a positive and 

significant effect on attitude toward using, perceived usefulness has a positive and 

significant effect on behavioral intention to use and attitude toward using has a 

positive and significant effect on behavioral intention to use peer to peer lending 

application. Based on the indirect effect results, it turns out there are also indirect 

effect between variables including perceived usefulness using has a positive and 

significant effect on  behavioral intention to use through attitude toward using, 

perceived ease of use using has a positive and significant effect on behavioral 

intention to use through perceived usefulness, and perceived ease of use using has 

a positive and significant effect on behavioral intention to use through attitude 

toward using. 

 

Keywords: Perceived Ease of Use, Perceived Usefulness, Attitude Toward 

Using, Behavioral Intention to Use, SEM-PLS, Peer to Peer 

Lending Application 
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