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ABSTRACT 
 

Ivan Pratama, 302 15 11 037. Analysis of the Effect of Product Attributes and 

Brand Image on Purchasing Decisions of Xiaomi Smartphone at Students of 

the Faculty of Economics, University of Bangka Belitung. 
 

The background of this research is based on existing phenomena showing 

that the Product Attributes and Brand Image can influence Purchasing Decisions. 

The purpose of the study was to find out and get a study of the influence of 

Product Attributes and Brand Image on the Purchase Decision of Xiaomi 

Smarphone on Students of the Faculty of Economics, University of Bangka 

Belitung. 

This research is a quantitative descriptive study with a total sample of 162 

respondents. While the sampling method uses accidental sampling. In this study 

the independent variable consists of Product Attributes and Brand Image, while 

the  dependent  variable  is  the  Purchase  Decision.  Testing  instruments  using 

validity and reliability tests, while the data analysis method uses multiple linear 

regression analysis, t test, f test and coefficient of determination (R2). 

The results of the study of independent variable X1  were obtained tcount 

(5,874) > ttable (1,654), X2 obtained tcount (5,606) > ttable (1,654). Then the variable 

X1  (Product Attributes) has a partial effect on Y variable (Purchase Decision), 

variable X2  (Brand Image) has a partial effect on Y ( Purchase Decision). The f 

test result show that fcount (117,183) > ttable (3,05), while the significance of 0,000 
< at the significance level of 0,05, Ho is rejected Ha is accepted which means that 

the independent variables (Product Attributes and Brand Image) simultaneously 

influence the dependent variable (Decision Purchases) significantly. The result of 

the coefficient of determination analysis (R2) indicate that the independent 

variables (Product Attributes and Brand Image) affect the dependent variable 

(Purchase Decision) of 59,1%. 

 
Keywords: Product Attributes, Brand Image and Purchasing Decisons 
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ABSTRAK 
 

Ivan Pratama, 302 15 11 037. Analisis Pengaruh Atribut Produk dan Citra 

Merek   Terhadap   Keputusan   Pembelian   Smartphone       Xiaomi   pada 

Mahasiswa Fakultas Ekonomi Universitas Bangka Belitung. 
 

Penelitian ini dilatar belakangi berdasarkan fenomena yang ada 

menunjukkan bahwa Atribut Produk dan Citra Merek dapat mempengaruhi 

Keputusan Pembelian. Tujuan dari penelitian adalah untuk mengetahui dan 

mendapatkan kajian tentang pengaruh Atribut Produk dan Citra Merek terhadap 

Keputusan Pembelian Smartphone   Xiaomi pada Mahasiswa Fakultas Ekonomi 

Universitas Bangka Belitung. 

Penelitian ini merupakan penelitian deskriptif kuantitatif dengan jumlah 

sampel sebanyak 162 responden. Sedangkan metode pengambilan sampelnya 

menggunakan accidental sampling. Pada penelitian ini variabel bebasnya terdiri 

dari Atribut Produk dan Citra Merek, sedangkan variabel terikatnya yakni 

Keputusan Pembelian. Pengujian instrumen menggunakan uji validitas dan uji 

reliabilitas, sedangkan metode analisis data menggunakan analisis regresi linier 

berganda, uji t, uji f dan koefisien determinasi (R2). 

Hasil penelitian variabel independen X1  diperoleh thitung  (5,874) > ttabel 

(1,654), X2  diperoleh thitung  (5,605) > ttabel  (1,654). Maka variabel X1  (Atribut 

Produk) berpengaruh secara parsial terhadap variabel Y (Keputusan Pembelian), 

variabel X2  (Citra Merek) berpengaruh secara parsial terhadap variabel Y 

(Keputusan Pembelian). Hasil uji f menunjukkan bahwa fhitung  (117,183) > ftabel 

(3,05),  sedangkan  signifikansi  0,000  <  pada  taraf  signifikansi  0,05  maka  Ho 

ditolak Ha diterima yang berarti variabel independen (Atribut Produk dan Citra 

Merek) secara simultan mempengaruhi variabel dependen (Keputusan Pembelian) 

secara signifikan. Hasil analisis koefisien determinasi (R2) menunjukkan bahwa 

variabel independen (Atribut Produk dan Citra Merek) mempengaruhi variabel 

dependen (Keputusan Pembelian) sebesar 59,1%. 
 

Kata Kunci : Atribut Produk, Citra Merek dan Keputusan Pembelian 
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