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ABSTRACT 

 

 

 

Ida Royani. 302 14 11 043. Effect of Product Quality, Brand Image and 

Distribution on Purchasing Decisions of K K Ice Lolly Products in Koba Street, 

Central Bangka Regency. 

 

This study aimed to examine the effect of product quality, brand image and 

distribution on the decision to purchachase K K ice lolly products un Koba Street, 

central Bangka Regency. This research was is a quantitative approach, thw study 

population was consumers who had K K ice lolly products in Koba Street, Central 

Bangka Regency. The sampling technique of this study was determined by 

accidental sampling method so that a sample of 140 respondents was obtained. 

In this study, the independent variables consisted of product quality, brand 

image and distribution, while the dependent variable was a purchasing decisoin. 

Testing instruments used was validity and reliability tests. While the methods of 

data analysis employed the classical assumptions, multiple linear regression 

analysis with t test and F test and coefficient of determination (R
2
). 

The results showed that the independent variables of product quality, 

brand image and distribution had a positive and significant effect on purchasing 

decisoin. As the results of the calculation of the F test that F-count (43,293) > F-

table (2,67), while the significance value (0,000) < (0,05) at a significance level of 

5% so that Ho was rejected and Ha was accepted. While the determination 

coefficient was 0.488 or 48.8%, the effect of variable X simultaneously on 

variable Y was 48.8%. While the t-test was known as X1 t-count 5.879> t-table 

1.978, X2 t-count 3.365 > t-table 1.978 and X3 t-count 3.796 > t-table 1.978, it 

was said these three variables had a positive and significant influence on 

purchasing desicion. 

 

Keywords: Product Quality, Brand Image, Distribution, and Purchasing 

Decision 
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ABSTRAK 

 

 

 

Ida Royani. 302 14 11 043. Pengaruh Kualitas Produk, Citra Merek dan 

Distribusi terhadap Keputusan Pembelian Produk Es Lilin K K Jalan Koba 

Kabupaten Bangka Tengah. 

 

Penelitian ini bertujuan untuk menguji pengaruh kualitas produk, citra 

merek dan distribusi terhadap keputusan pembelian produk es lilin K K Jalan 

Koba Kabupaten Bangka Tengah. Penelitian ini merupakan penelitian dengan 

pendekatan kuantitatif, populasi penelitian adalah konsumen yang pernah produk 

es lilin K K Jalan Koba Kabupaten Bangka Tengah. Teknik pengambilan sampel 

penelitian ini ditentukan dengan metode accidental sampling sehingga diperoleh 

sampel sebanyak 140 responden.  

Pada penelitian ini variabel bebasnya terdiri dari kualitas produk, citra 

merek dan distribusi, sedangkan variabel terikatnya adalah keputusan pembelian. 

Pengujian instrumen menggunakan uji validitas dan reliabilitas. Sedangkan 

metode analisis data menggunakan asumsi klasik, analisis regresi linear berganda 

dengan uji t dan uji F dan koefisien determinasi (R
2
). 

Hasil penelitian menunjukkan bahwa variabel bebas kualitas produk, 

citra merek dan distribusi berpengaruh positif dan signifikan terhadap keputusan 

pembelian. Seperti hasil dari perhitungan uji F bahwa F-hitung (43,293) > F-tabel 

(2,67), sedangkan nilai signifikansi (0,000) < (0,05) pada taraf signifikansi 5% 

sehingga Ho ditolak dan Ha diterima. Sedangkan koefisien determinasi sebesar 

0,488 atau 48,8%, maka pengaruh variabel X secara serentak terhadap variabel Y 

sebesar 48,8%. Sedangkan uji t diketahui variabel X1 t-hitung 5,879 > t-tabel 

1,978, X2 t-hitung 3,365 > t-tabel 1,978 dan X3 t-hitung 3,796 > t-tabel 1,978 

maka dikatakan ketiga variabel ini memiliki pengaruh positif dan signifikan 

terhadap keputusan pembelian.  

Kata kunci: Kualitas Produk, Citra Merek, Distribusi, dan Keputusan 

Pembelian 
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