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ABSTRACT

Gobbi Amasko, 3021511033. Brand Image Analysis and Word Of Mouth and
Its Effect On The Interest In Buying Of Aice Ice Cream Consumer In
Balunijuk Village, Bangka Regency.

Research based on existing phenomena shows that brand image and word
of mouth can influence buying interest. The purpose of this study was to determine
the study of the influence of brand image and word of mouth on the interest in
buying ice cream aice consumers in Balunijuk village, Bangka district.

This research is a quantitative descriptive research with a sample of 100
respondents, while the sampling method uses accidental sampling. In this study
the independent variable consists of brand image and word of mouth, while the
dependent variable is buying interest. Testing instruments using the validity and
reliability tests, while the method of data analysis uses multiple linear regression
analysis, t test, F test, and coefficient of determination (R2).

The results of the study of independent variables X1 obtained by tcount of
5.364> t table 1.984 with a significance of 0,000 <0.05, then the brand image
variable has a positive and significant effect on buying interest. The variable X2
has a tcount of 6.347> ttable 1.984 with a significance of 0.000 <0.05, then the
word of mouth variable has a positive and significant influence on buying interest.
The results of the F-count test (56,094)> ftabel (3,09), and the significance value
is 0,000 <0,05, which means that the brand image and word of mouth variables
simultaneously influence the purchase interest variable significantly. The results
of the coefficient of determination analysis (R2) show that the brand image and
word of mouth variables affect the buying interest variable of 52.7%.

Keywords: Brand Image, Word of Mouth, and Buying I nterest
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ABSTRAK

Gobbi Amasko, 3021511033. Analisis Brand Image dan Word of Mouth serta
Pengaruhnya Terhadap Minat Beli Es Krim Aice Konsumen Desa Balunijuk
Kabupaten Bangka.

Penelitian dilatar belakangi fenomena yang menunjukan bahwa brand
image dan word of mouth dapat mempengaruhi minat beli. Tujuan dari penelitian
ini adalah untuk mengetahui kagjian tentang pengaruh brand image dan word of
mouth terhadap minat beli es krim aice konsumen di desa balunijuk kabupaten
bangka.

Penelitian ini merupakan penelitian deskriptif kuantitatif dengan jumlah
sampel 100 responden, sedangkan metode pengambilan sampelnya menggunakan
accidental sampling. Pada penelitian ini variabel independennya terdiri dari brand
image dan word of mouth, sedangkan variabel dependen adalah minat beli.
Pengujian instrumen menggunakan uiji validitas dan uji redlibilitas, sedangkkan
metode analisis data menggunakan analisis regresi linier berganda, uji t, uji F, dan
koefisien determinasi (R?).

Hasil penelitian variabel independen X1 diperoleh thiung Sebesar 5,364 >
traves 1,984 dengan signifikans 0,000 < 0,05, maka variabel brand image
berpengaruh positif dan signifikan terhadap minat beli. Variabel X2 memiliki thitung
sebesar 6,347 > trae 1,984 dengan signifikansi 0,000 < 0,05, maka variabel word
of mouth memiliki pengaruh positif dan signifikan terhadap minat beli. Hasil uji F
fhitung (56,094) > frapa (3,09), dan nilai signifikansi adalah 0,000 < 0,05 yang
berarti variabel brand image dan word of mouth secara simultan mempengaruhi
variabel minat beli secara signifikan. Hasil analisis koefisien determinasi (R?)
menunjukan variabel brand image dan word of mouth mempengaruhi variabel
minat beli sebesar 52,7%.

Kata Kunci: Brand Image, Word of Mouth, dan Minat Béli
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