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ABSTRACT

Febry Seftyandy. 2017. “Analysis of the Influence of Marketing Mix Strategy
(Service Product, Price, Place, Promotion, People, Physical Evidence, and
Process) to Savings Simpedes Customer Satisfaction (Study at PT. Bank Rakyat
Indonesia Unit 2 Sungailiat City)”.

The purposes of this research are to know and analysis the influence of
variable Service Product, Price, Place, Promotion, People, Physical Evidence,
and Process to Savings Simpedes Customer Satification at Bank Rakyat Indonesia
Unit 2 Sungailiat City.

This research is descriptive quantitative with total sample as much as 100
respondents, whereas the sampling technique was using Non Probability
Sampling’s Method with Sampling Insidental technique. The reseach data are
secondary and primary data which wew found through observation, interview,
questionnaire and study of literature. This analysis method is multiple linear
regression method.

The result research has shown that Service Product, Price, Place,
Promotion, People, Physical Evidence, and Process have positive influence
together with the same regression Y= 6,657 + 0,185X; + 0,745X, + 0,462 X3 +
0,277 X4 + 0,214Xs + 0,489Xs + 0,393X7. Based on test (T), variable of Service
Produk (X1) can be found Teount (3,189) > Tranie (1,9860) with significant value as
much as 0,002, variable of Price (X2) can be found Tcount (5,259) > Trable (1,9860)
with significant value as much as 0,000, variable of Place (X3) can be found Tcount
(3,634) > Tanle (1,9860) with significant value as much as 0,000, variable of
Promotion (X4) can be found Tcount (2,977) > Tranie (1,9860) with significant value
as much as 0,004, variable of People (Xs) can be found Tcount (2,425) > Ttabie
(1,9860) with significant value as much as 0,017, variable of Physical Evidence
(Xs) can be found Tcount (6,674) > Tranle (1,9860) with significant value as much as
0,000, and variable of Process (X7) can be found Tcount (3,805) > Ttanle (1,9860)
with significant value as much as 0,000. So variable of Service Product, Price,
Place, Promotion, People, Physical Evidence, and Process have positive influence
and significant partially to customer satisfacation. Beside that, test (F) has
pointes out that variable of Service Product, Price, Place, Promotion, People,
Physical Evidence, and Process has postive influence and simultaneously to
customer satisfacation with Feount (25,662) > Franle (2,1107), the significant is
0,000. The coefficient of determination (R?) has shown that Adjusted R Square
with value 0,636. It means as much as 63,6% variable varians of customer
satisfacation can be explained by variable of Service Product, Price, Place,
Promotion, People, Physical Evidence, and Process, and the rest is 36,4% which
can be explained by other variable out of this research regression model.

Key Word: Marketing Mix, Customer Satisfacation
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ABSTRAK

Febry Seftyandy. 2017. “Analisis Pengaruh Strategi Bauran Pemasaran Jasa
(Produk Jasa, Tarif Jasa, Tempat, Promosi, Orang, Sarana Fisik, dan
Proses) Terhadap Kepuasan Nasabah Tabungan Simpedes pada PT. Bank
Rakyat Indonesia Unit Kota 2 Sungailiat™.

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh
Startegi Bauran Pemasaran Jasa (Produk Jasa, Tarif Jasa, Tempat, Promosi,
Orang, Sarana Fisik, dan Proses) Terhadap Kepuasan Nasabah Tabungan
Simpedes pada PT. Bank Rakyat Indonesia Unit Kota 2 Sungailiat.

Penelitian ini merupakan penelitian deskriptif kuantitatif dengan jumlah
sampel 100 responden, sedangkan teknik pengambilan sampel mengunakan
metode Non Probalility Sampling yaitu Sampling Insidental. Data yang digunakan
dalam penelitian ini adalah data sekunder dan primer yang didapatkan melalui
observasi, wawancara, kuesioner, dan studi kepustakaan. Metode analisis yang
digunakan adalah metode regresi linear berganda.

Hasil penelitian menunjukkan bahwa Produk Jasa, Tarif Jasa, Tempat, Promosi,
Orang, Sarana Fisik, dan Proses secara bersama-sama memiliki pengaruh yang
positif dengan persamaan regresi Y= 6,657 + 0,185X,; + 0,745X, + 0,462 X3 +
0,277 X4 + 0,214Xs + 0,489Xe6 + 0,393X7. Berdasarkan uji (T), variabel Produk
Jasa (X1) diperoleh Thitung (3,189) > tianer (1,9860) dengan nilai signifikansi sebesar
0,002, variabel Tarif Jasa (X2) diperoleh Thiwng (5,259) > tibel (1,9860) dengan
nilai signifikansi sebesar 0,000, variabel Tempat (X3) diperoleh Thitung (3,634) >
travel (1,9860) dengan nilai signifikansi sebesar 0,000, variabel Promosi (Xa)
diperoleh Thitung (2,977) > travel (1,9860) dengan nilai signifikansi sebesar 0,004,
variabel Orang (Xs) diperoleh Thitung (2,425) > traver (1,9860) dengan nilai
signifikansi sebesar 0,017, variabel Sarana Fisik (Xs) diperoleh Thitung (6,674) >
travel (1,9860) dengan nilai signifikansi sebesar 0,000, dan variabel Proses (X7)
diperoleh Thitung (3,805) > tinel (1,9860) dengan nilai signifikansi sebesar 0,000.
Maka Produk Jasa, Tarif Jasa, Tempat, Promosi, Orang, Sarana Fisik, dan Proses
memiliki pengaruh yang positif dan signifikan secara parsial terhadap Kepuasan
Nasabah. Selain itu, uji (F) menunjukan bahwa Produk Jasa, Tarif Jasa, Tempat,
Promosi, Orang, Sarana Fisik, dan Proses memiliki pengaruh yang positif dan
signifikan secara simultan terhadap Kepuasan Nasabah dengan Fhitung (25,662) >
Fraber (2,1107), sedangkan signifikansi adalah 0,000. Hasil koefisien determinasi
(R?) menunjukan Adjusted R Square dengan nilai 0,636. Hal ini bearti sebesar
63,6% varians variabel Kepuasan Nasabah dapat dijelaskan oleh variabel Produk
Jasa, Tarif Jasa, Tempat, Promosi, Orang, Sarana Fisik, dan Proses, sedangkan
sisanya 36,4% dijelaskan oleh variabel lain di luar model regresi penelitian ini.

Kata Kunci: Bauran Pemasaran Jasa, Kepuasan Nasabah
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