LAMPIRAN 1 KUESIONER PENELITIAN

Kepada
Yth. Bapak/Ibu

Konsumen PT. Mega Saputra Persada

Dengan Hormat,

Saya yang bertanda tangan dibawah ini :

Nama : Ayu Rizki Aprilia
NIM :3021311013
Jurusan : Manajemen
Fakultas : Ekonomi

Perguruan Tinggi : Universitas Bangka Belitung

Mengharapkan ketersediaan serta partisipasi Bapak/Ibu untuk menjawab
pertanyaan-pertanyaan kuesioner saya ini. Adapun judul penelitian saya adalah
“Pengaruh Efektifitas Marketing Mix Terhadap Penjualan Rumah Subsidi di PT.
Mega Saputra Persada”.

Kuesioner ini hanya untuk kepentingan penelitian semata dan tidak untuk
dipublikasikan. Kerahasiaan Bapak/Ibu/Sdra/i dapat saya jamin.

Demikianlah, saya ucapkan terima kasih atas kesediaan Bapak/Ibu/Sdra/i

yang telah bersedia meluangkan waktunya untuk mengisi kuesioner ini.

Balunijuk, Mei 2017

Peneliti,

Ayu Rizki Aprilia



Profil Responden

Berilah tanda check list (\) untuk setiap jawaban yang menurut anda paling sesuai
dengan diri anda.

Nama

Jenis Kelamin : [ ] Laki-laki [ ] Perempuan

Umur [ ] 18-25tahun [ ]26-30 tahun [ | >40 tahun
[ ] 31-40 tahun
Pekerjaan : [_] Pelajar/Mahasiswa [ ] Karyawan Swasta [ | Wirausaha

[ ] Tbu Rumah Tangga [ ] Pegawai Negeri [ |Lainnya

Petunjuk Pengisian Kuesioner :

1. Sebelum mengisi kuesioner ini, mohon Bapak/Ibu/Sdra/i membaca setiap butir
pertanyaan dengan cermat.

2. Bapak/Ibu/Sdra/i beri tanda check list (V) pada kolom yang sesuai dengan
pilihan.

3. Untuk setiap butir pertanyaan hanya diperbolehkan memilih satu alternatif
jawaban.

4. Jika ada kesalahan dalam memilih alternatif jawaban, beri tanda (X) pada
kolom yang salah, kemudian beri tanda check list (V) pada kolom yang sesuai.

5. Semua pertanyaan yang ada, mohon dijawab tanpa ada satupun yang terlewat.

Adapun pilihan jawaban yang tersedia adalah:

Pilih Jawaban
Sangat Setuju Ragu-ragu Tidak Setuju | Sangat Tidak
Setuju Setuju
(SS) (S) (RR) (TS) (STS)
Skor 5 Skor 4 Skor 3 Skor 2 Skor 1




1. Variabel Produk (X1)

No

Pernyataan

Pilihan Jawaban

STS| TS | RR S

SS

Rumah subsidi di PT. Mega Saputra
Persada mempunyai kualitas yang baik

Rumah subsidi di PT. Mega Saputra
Persada mempunyai karakteristik
fungsi produk sendiri

Rumah subsidi di PT. Mega Saputra
Persada nyaman untuk dihuni dan
dijadikan tempat tinggal

Rumah subsidi di PT. Mega Saputra
Persada mudah dalam perawatan

Anda sangat puas dengan produk
perumahan subsidi PT. Mega Saputra
Persada.

Rumah subsidi di PT. Mega Saputra
Persada kokoh dan kuat

2.V

ariabel Harga (X2)

No

Pernyataan

Pilihan Jawaban

STS| TS | RR | S | S8

Daftar harga

Harga wuang mukarumah subsidi di
PT. Mega Saputra Persada terjangkau
dikalangan masyarakat

Harga uang muka rumah subsidi di
PT. Mega Saputra Persada sesuai
dengan kualitas rumah

PT. Mega Saputra Persada dalam
proses pembelian rumah subsidi,
transaksi pembayaran lebih mudah

Jangka waktu pembayaran rumah
subsidi di PT. Mega Saputra Persada
memudahkan konsumen

Sistem pembayaran rumah subsidi di
PT. Mega Saputra Persada dapat
memudahkan konsumen

PT. Mega Saputra Persada
memberikan kemudahan persyaratan
kredit rumah subsidi




3. Variabel Lokasi (X3)

No Pernyataan

Pilihan Jawaban

STS| TS | RR | S

SS

1 | Kepadatan lalu lintas di lingkungan
perumahan subsidi PT. Mega Saputra
Persada baik

2 | Lalu lintas untuk kendaraan umum di
lingkungan perumahan subsidi PT.
Mega Saputra Persada baik

3 | Perumahan subsidi PT. Mega Saputra
Persada memiliki lokasi yang strategis
dan mudah dijangkau

4 | Akses menuju perumahan subsidi PT.
Mega Saputra Persada dapat
dijangkau dengan transportasi umum

5 | Kedekatan lokasi perumahaan PT.
Mega Saputra Persada di kota
Pangkalpinang dengan rumah sakit

6 | Kedekatan lokasi perumahaan PT.
Mega Saputra Persada di kota
Pangkalpinang dengan tempat
pembelanjaan

7 | Lingkungan di perumahan subsidi PT.
Mega Saputra Persada aman dan
tertib

8 | Lingkungan sekitar perumahan subsidi
PT. Mega Saputra Persada nyaman

4. Variabel Promosi (X4)

No Pernyataan

Pilihan Jawaban

TS | RR S

SS

1 | Infomasi produk rumah subsidi PT.
Mega Saputra Persada melalui baliho
spanduk sangat baik dan membantu

2 | Informasi melalui katalog perumahan
subsidi PT. Mega Saputra Persada
sangat tepat

3 | Promosi dari persentasi lisan menarik
minat beli rumah subsidi PT. Mega
Saputra Persada

4 | Penjualan langsung menambah
kemudahan pembelian rumah subsidi
PT. Mega Saputra Persada




Promosi melalui pembagian
selembaran di titik keramaian sangat
membantu konsumen untuk
memperoleh  infomasi  perumahan
subsidi PT. Mega Saputra Persada

Promosi non media dalam menarik
minat beli rumah subsidi PT. Mega
Saputra Persada baik

Promosi perumahan subsidi PT. Mega
Saputra Persada melalui sosial media
sangat baik

Promosi perumahan subsidi PT. Mega
Saputra Persada melalui event tertentu
sangat baik

5. Variabel Penjualan (X5)

No

Pernyataan

Pilihan Jawaban

STS

TS RR S

SS

Target penjualan rumah subsidi PT.
Mega Saputra Persada sangat tepat

Menurut saya peningkatan penjualan
rumah subsidi PT. Mega Saputra
Persada dalam beberapa tahun sangat
baik dilihat dari banyaknya
perumahan subsidi yang dibangun

Saya dan PT. Mega Saputra Persada
mendapatkan  keuntungan masing-
masing

Menurut saya pertumbuhan
perusahaan PT. Mega Saputra Persada
baik dalam produk rumah subsidi




TABULASI DATA

LAMPIRAN II

Harga
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28
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29
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27
27

23
25

26
22
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29
29
28
30
27
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22
28
27

26
23
24
27
23
24
25

25
25
23

X2.4 | X2.5 | X2.6 | Total

X2.2 | X2.3

X2.1

Produk
X1.3 | X1.4 | X1.5 | X1.6

Total
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29
30
30
30
30
27
30
26
24
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25
26
26
23
25

25
22
29
29
30
29
30
26
22
23
28
28
27

24
23
28
24
25

25
24
25
24
25
17
28
28
25
23
24
23
26
22
26
25
24
25
22
23
26
20
25
17
27
26
24
27
22
20
24
19
22
20
21

29
29
23
22
21

22
26

21

19
17
16

37
38
39
40
41

42

43

44
45

46

47

48

49

50
51

52
53
54
55
56
57
58
59
60
61

62
63
64
65
66
67
68
69
70
71

72
73
74
75
76
77
78
79
80
81

82




26
25

27

24
24
24
26
24
25
19
28
29
26
23
23
22
23
22
25
26
22
25

21

24
26
20
25

19
28
25

23
25

21

18
23
19
21

21

22
19
19
18
25
24
24
19

15
25
26
27
24
25
24
22
24
24
20
24
21

25
24
27
27
28
20
17
21

25
25
20
21

22
24
19
22
24
20
25
24
21

18
27
21

25
23
25
22
22
24
20
23
20

83
84

85

86
87
88
89
90
91

92
93
94
95

96
97
98
99

100
101
102
103

104
105

106
107
108
109
110
111
112
113

114
115

116
117
118
119
120
121
122
123

124
125

126
127
128




22
20

18
19
15
23
24
30

22
23
24
21

22
21

17
18

Lokasi
X3.4 |X3.5 [X3.6 |X3.7 |X3.8

Total

38
39
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34
32
33
32
35

35
30
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34
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31

34
34
30
36
30
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31
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34
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34

X3.3

129
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NO [X3.1 | X3.2
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32
34
33
32
35

32
39
36
36
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32
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31
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34
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32
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32
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37
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32
33
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31

32
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34
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32
29
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29
33
32
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23
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29
33
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106
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Penjualan

20
20
16
19
19
19
18
18
16
18
20
18
20
16
14
18
19
18
19
18
20
19
15
16
17
17
17

Y1.3 | Y1.4 | Total

Y1.2

Y1.1

34
29
28
28
29
33
27

31

24
25
20
17
19

Promosi

X4.2 | X4.3 | X4.4 | X4.5

35
28
36
31

30
34
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31

28
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28
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X4.6 | X4.7 | X4.8 | Total
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120
121
122
123
124
125
126
127
128
129
130
131
132
133
134
135
136




LAMPIRAN III

HASIL UJI VALIDITAS

Correlations

X1.1[ X1.2 | X1.3 | X14 [ X1.5 | X.1.6 Produk
X1.1 Pearson Correlation 1| ,4007| ,4197| ,217°| ,272"| ,293" ,662"
Sig. (2-tailed) ,000 ,000 ,011 ,001 ,001 ,000
N 136 136 136 136 136 136 136
X1.2 Pearson Correlation ,400: 1| aa67| 360%| 4117] 108 701"
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,021 ,000
N 136 136 136 136 136 136 136
X1.3 Pearson Correlation ,419: 446" 1| sea| 473|287 743"
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,001 ,000
N 136 136 136 136 136 136 136
X1.4 Pearson Correlation | ,217°| ,3607| ,394" 1] ,272"| ,273" ,625"
Sig. (2-tailed) ,011 ,000 ,000 ,001 ,001 ,000
N 136 136 136 136 136 136 136
X1.5 Pearson Correlation ,272i a1| ara| 27 1| aar 683"
Sig. (2-tailed) ,001 ,000 ,000 ,001 ,000 ,000
N 136 136 136 136 136 136 136
X.1.6 Pearson Correlation ,293: 18| 287"| 273|337 ] 508"
Sig. (2-tailed) ,001 ,021 ,001 ,001 ,000 ,000
N 136 136 136 136 136 136 136
Produk  Pearson Correlation ,662: 7017| 7437| 25| esa| s0s ]
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000
N 136 136 136 136 136 136 136

**. Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).




Correlations

X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 Harga
X2.1 Pearson Correlation 1| ,503"| ,4607| ,221"| ,329~ 4127 7367
Sig. (2-tailed) ,000 ,000 ,010 ,000 ,000 ,000
N 136 136 136 136 136 136 136
X2.2 Pearson Correlation ,503" 1| ,454" 161 ,378" 232" ,684"
Sig. (2-tailed) ,000 ,000 ,062 ,000 ,007 ,000
N 136 136 136 136 136 136 136
X2.3 Pearson Correlation 4607 | 454" 1| ,3777| 357" ,3917 ,768™
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000
N 136 136 136 136 136 136 136
X2.4 Pearson Correlation 2217 161 3777 1 217" ,265" ,553"
Sig. (2-tailed) ,010 ,062 ,000 ,011 ,002 ,000
N 136 136 136 136 136 136 136
X2.5 Pearson Correlation , 329" | ,378"| 357" 217" 1 ,224™ ,623™
Sig. (2-tailed) ,000 ,000 ,000 ,011 ,009 ,000
N 136 136 136 136 136 136 136
X2.6 Pearson Correlation 4127 2327 ,3917| ,2657| 224" 1 ,630”
Sig. (2-tailed) ,000 ,007 ,000 ,002 ,009 ,000
N 136 136 136 136 136 136 136
Harga  Pearson Correlation ,7367| ,6847| ,768"| ,5537| ,623” ,6307 1
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000
N 136 136 136 136 136 136 136

**. Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).




Correlations

X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 Lokasi
X3.1 Pearson Correlation 1 111 ,033 ,083 ,155| 245" 215 ,138 4717
Sig. (2-tailed) ,200 , 703 334 ,071 ,004 ,012 ,110 ,000
N 136 136 136 136 136 136 136 136 136
X3.2 Pearson Correlation 111 1| ,253™| ,240" ,070 ,156 ,153 ,079 ,483"
Sig. (2-tailed) ,200 ,003 ,005 ,420 ,069 ,076 ,362 ,000
N 136 136 136 136 136 136 136 136 136
X3.3 Pearson Correlation ,033 | ,253" 1 1917 ,083 130 221" ,010 446"
Sig. (2-tailed) , 703 ,003 ,026 ,336 ,132 ,010 ,907 ,000
N 136 136 136 136 136 136 136 136 136
X3.4 Pearson Correlation ,083| ,240"| ,191° 1| ,405™ ,154 ,092 ,100 531"
Sig. (2-tailed) ,334 ,005 ,026 ,000 ,074 ,289 ,245 ,000
N 136 136 136 136 136 136 136 136 136
X3.5 Pearson Correlation ,155 ,070 ,083( ,405" 1| ,278"| ,224" ,158 573"
Sig. (2-tailed) ,071 420 ,336 ,000 ,001 ,009 ,066 ,000
N 136 136 136 136 136 136 136 136 136
X3.6 Pearson Correlation | ,245™ ,156 ,130 154 278" 1| ,253"| ,242" ,588"
Sig. (2-tailed) ,004 ,069 ,132 ,074 ,001 ,003 ,005 ,000
N 136 136 136 136 136 136 136 136 136
X3.7 Pearson Correlation 215" 153 2217 ,002 ,224™| 253" 1 ,269" ,594™
Sig. (2-tailed) ,012 ,076 ,010 ,289 ,009 ,003 ,002 ,000
N 136 136 136 136 136 136 136 136 136
X3.8 Pearson Correlation ,138 ,079 ,010 ,100 158 | 2427 ,269” 1 ,493"
Sig. (2-tailed) ,110 ,362 ,907 ,245 ,066 ,005 ,002 ,000
N 136 136 136 136 136 136 136 136 136
Lokasi Pearson Correlation | ,471"| ,483™| ,446™| ,531"| ,573"| ,588"| ,594"| ,493" 1
Sig. (2-tailed) ,000| ,000{ 000 ,000| ,000[ ,000| ,000[ 000
N 136 136 136 136 136 136 136 136 136

**. Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).




Correlations

X4.1 X4.2 X4.3 X4.4 X4.5 X4.6 X4.7 X4.8 Promosi
X4.1 Pearson Correlation 1| ,448"| ,4257| ,394"| ,250" 109 1967 ,184° ,643"
Sig. (2-tailed) ,000 ,000 ,000 ,003 ,206 ,022 ,032 ,000
N 136 136 136 136 136 136 136 136 136
X4.2 Pearson Correlation ,448" 1| ,290"| ,1927| ,224" ,099| 2377 ,213° 578"
Sig. (2-tailed) ,000 ,001 ,025 ,009 ,254 ,005 ,013 ,000
N 136 136 136 136 136 136 136 136 136
X4.3 Pearson Correlation 425" 290" 1 ,514™| ,312"| -,021| ,495"| ,312" 727"
Sig. (2-tailed) ,000 ,001 ,000 ,000 ,808 ,000 ,000 ,000
N 136 136 136 136 136 136 136 136 136
X4.4 Pearson Correlation ;3947 1927 514”7 1| ,306™| -,008| ,355"| ,250" ,662"
Sig. (2-tailed) ,000 ,025 ,000 ,000 ,925 ,000 ,003 ,000
N 136 136 136 136 136 136 136 136 136
X4.5 Pearson Correlation ,250" | 224" | ,312™| ,306™ 1 -,078| ,223"| ,318" ,559™
Sig. (2-tailed) ,003 ,009 ,000 ,000 ,368 ,009 ,000 ,000
N 136 136 136 136 136 136 136 136 136
X4.6 Pearson Correlation ,109 ,099| -,021 -,008| -,078 1 ,033| -,086 214"
Sig. (2-tailed) ,206 ,254 ,808 ,925 ,368 , 704 ,320 ,012
N 136 136 136 136 136 136 136 136 136
X4.7 Pearson Correlation 196" | 2377 ,495™| ,3557| ,223" ,033 1| ,357" ,638™
Sig. (2-tailed) ,022 ,005 ,000 ,000 ,009 ,704 ,000 ,000
N 136 136 136 136 136 136 136 136 136
X4.8 Pearson Correlation 184" ,213"| ,312"| ,250"| ,318"| -,086| ,357" 1 ,570”
Sig. (2-tailed) ,032 ,013 ,000 ,003 ,000 ,320 ,000 ,000
N 136 136 136 136 136 136 136 136 136
Promosi Pearson Correlation 643" | 578" ,727"| ,662"| ,559"| ,214"| ,638"| ,570" 1
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,012 ,000 ,000
N 136 136 136 136 136 136 136 136 136

**. Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).




Correlations

Y1.1 Y1.2 Y1.3 Y1.4 Penjualan
Y11 Pearson Correlation 1 465" ,200° 274" 724"
Sig. (2-tailed) ,000 ,020 ,001 ,000
N 136 136 136 136 136
Y1.2 Pearson Correlation 465" 1 272" 222" ,725™
Sig. (2-tailed) ,000 ,001 ,009 ,000
N 136 136 136 136 136
Y1.3 Pearson Correlation ,200° 272" 1 ,219° ,624"
Sig. (2-tailed) ,020 ,001 ,010 ,000
N 136 136 136 136 136
Y1.4 Pearson Correlation 274" ,222™ ,219° 1 ,629™
Sig. (2-tailed) ,001 ,009 010 ,000
N 136 136 136 136 136
Penjualan Pearson Correlation 724" , 725" ,624" ,629” 1
Sig. (2-tailed) ,000 ,000 ,000 ,000
N 136 136 136 136 136

**_ Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).




LAMPIRAN IV

HASIL UJI RELIABILITAS

Produk
Reliability Statistics
Cronbach's
Alpha N of ltems
,750 6
Harga
Reliability Statistics
Cronbach's
Alpha N of Items
,751 6
Lokasi
Reliability Statistics
Cronbach's
Alpha N of Items
,621 8
Promosi

Reliability Statistics

Cronbach's
Alpha

N of Items

711

8

Penjualan

Reliability Statistics

Cronbach's
Alpha

N of Items

,604

4




LAMPIRAN V

LINIER BERGANDA, UJI T, UJI F DAN KOEFESIEN

DETERMINASI

HASIL UJI ASUMSI KLASIK , UJI REGRESI
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One-Sample KoImogorov-Smirnov Test

Unstandardized
Residual

N 136
Normal ParametersaP Mean ,0000000
Std. Deviation 1,72227775

Most Extreme Differences Absolute ,059
Positive ,041

Negative -,059

Test Statistic ,059
Asymp. Sig. (2-tailed) ,200¢¢

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.

d. This is a lower bound of the true significance.

Coefficients?

Unstandardized | Standardized Collinearity
Coefficients Coefficients Correlations Statistics
Std. Zero-
Model B Error Beta t Sig. | order | Partial | Part | Tolerance | VIF
1 (Constant) ,155 1,937 ,080| ,936
Produk ,119 ,050 ,184| 2,366 ,019 ,331 ,202| ,164 ,791| 1,264
Harga ,271 ,052 ,388| 5,235]| ,000 ,505 416 ,362 ,873| 1,145
Lokasi 17 ,047 ,192| 2,480| ,014 ,366 212,172 ,795| 1,257
Promosi ,091 ,041 ,160| 2,189] ,030 ,283 ,188] ,151 ,893] 1,120
a. Dependent Variable: Penjualan
ANOVA?
Model Sum of Squares df Mean Square F Sig.
1 Regression 237,962 4 59,490 19,462 ,000°
Residual 400,442 131 3,057
Total 638,404 135

a. Dependent Variable: Penjualan

b. Predictors: (Constant), Promosi, Produk, Harga, Lokasi




Model Summary®

Std. Error of

Change Statistics

R Adjusted the R Square F Sig. F | Durbin-
Model R Square | R Square Estimate Change | Change | df1 | df2 | Change | Watson
1 ,6112 ,373 ,354 1,748 373 | 19,462 4(131 ,000 1,644

a. Predictors: (Constant), Promosi, Produk, Harga, Lokasi

b. Dependent Variable: Penjualan




LT,
Pl. MECA SAPDUTERA PERSADA

CONTRUCTION & PROPERTY
rantor : Ji. De. Martadinata Ne. 37 DLOT Opas indah, Tamansarl Ds ‘ Telp 3 (0717 3TH3

Pangkalpinang, Juli 2017

Nomor : 033/ADM-MSP/VII/2017 Kepada
Lampiran i- Yth. Dekan Universitas Bangka Belitung
Hal : Pemberian Izin Penelitian di _

PANGKALPINANG

Menindaklanjuti Surat dari Dekan Universitas Bangka Belitung Nomor : 29/UN.50.1.3.2/P1/2017,
mengenai hal tersebut diatas, pada prinsipnya kami mengizinkan mahasiswi Universitas Bangka
Belitung untuk melakukan penelitian di lingkungan kantor PT. MEGA SAPUTRA PERSADA untuk
keperluan melaksanakan Tugas Akhir Skripsi atas nama mahasiswi :

Nama : Ayu Rizki
NIM : 3021311013
Judul Penelitian : Pengaruh Efektifitas Marketing Mix Terhadap Penjualan Rumah

Subsidi PT. Mega Saputra Persada Pangkalpinang

Demikianlah atas perhatian dan kerjasamanya kami ucapkan terima kasih.

PT. MEGA SAPUTRA PERSADA

DIREKTUR UTAMA,



KENTENTERIAN RISET, TEKNOLOGI DAN PENDIDIKAN TINGGI

UNIVERSITAS BANGKA BELITUNG
UPT BAHASA
3l Kampus Terpadu UBB, Gedung Timah I Balunijuk,
if Kec. Merawang Kab. Bangka Provinsi Kepulauan Bangka Belitung 33172
Telepon (0717) 426003 5, Faksimile (0717) 421303

Laman www.ubb ac.id

Ayu Rizki Aprilia, 302 13 11 013, 2017. THE INFLUENCE OF MARKETING MIX
EFFECTIVITY TO SUBSIDIZED HOUSE SELLING AT PT. MEGA SAPUTRA PERSADA

ABSTRACT

PT. Mega Saputra Persada is a company which have the aims and purposes to do a wide business,
however we are focusing in housing development (developer). PT. Mega Saputra Persada was built
on August, 2010, a construction company which has participation in construction coat. The aims of
this research are to analysis and know how much the product, price (down payment), location, and
promotion influence to subsidized house selling together with subsidized house selling at PT. Mega
Saputra Persada and to know the influence of independent vanable that most influence to selling
This is the descriptive and quantitative method with survey approach as much as 136 samples of
respondents which was using sampling random technique. In this research, the dependent variable
consists of the effect of product, price (down payment), location, and promotion, whereas the
dependent variable is selling. Instrument test was using validity test and reliability test. While, the
data analysis method was using multiple linear regression with t test and F test.

The research result has shown that product vanable, price (down payment), location and promotion
has influenced significantly to selling. As a result from F test calculation that F count (19,462) > F
table (2,44) while the significance (0,000) < alpha at level 5% or 0,005. So H5 is accepted and HO is
denied. Whereas determinant coefficient (4djusted R Sguare) as much as 0,354 or 35,5% so the
influence of variable X together with variable Y as much as 35,4%. Then, t test is known variable X1
t count 2,366 > t table 1.980, X2 t count 5,235 > t table 1.980, vaniable X3 t count 2,480 > t table
1.980 and variable X4 t count 2,189 > 1t table 1.980, so these three variables have influenced to
variable Y (dependent) individually.

Keywords: product, price, location, promotion, and selling
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Wiraswati, S.Pd. Ing.
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