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ABSTRAK  
 
 
 

Rizki Bahari Analisis Structure, Conduct, & Peformance (S-C-P) Pada pemasaran 
Jeruk Keprok Di Desa Terentang III Kecamatan Koba Kabupaten Bangka Tengah. 
Dibimbing oleh Yudi Sapta Pranoto dan Endang Bidayani 

Penelitian ini bertujuan untuk mendeskripsikan pemasaran buah jeruk keprok 
di Desa Terentang III Kecamatan Koba Kabupaten Bangka Tengah dan menganalisis 
efesiensi  pemasaran  buah  jeruk  keprok  menggunakan  metode  Market  structure, 

market conduct, and market performance (SCP)  di Desa Terentang III Kecamatan 
Koba Kabupaten Bangka Tengah. 

Waktu dan tempat penelitian ini dilaksanankan di Desa Terentang III 
Kecamatan Koba Kabupaten Bangka Tengah. Pada bulan Agustus 2017 sampai bulan 
Juli 2018. Responden penelitian ini adalah anggota kelompok tani limao kahade I dan 
lembaga pemasaran. 

Hasil penelitian menunjukan terdapat empat macam saluran pemasaran jeruk 
keprok di Desa Terentang III Kecamatan Koba Kabupaten Bangka Tengah 
Diantaranya (1) Petani-Pedagang Besar-Pengecer, (2) Petani–Pengumpul–Pengecer- 
Konsumen, (3) Petani- Pengumpul-Konsumen, (4) Petani-Konsumen. Fungsi-fungsi 
pemasaran yang dilakukan setiap lembaga pemasaran terdiri dari fungsi pertukaran, 
fungsi fisik, dan fungsi fasilitas. Struktur pasar yang terbentuk dari pemasaran jeruk 
di Desa Terentang III Kecamatan Koba, Kabupaten Bangka Tengah adalah: 1. Pasar 
yang terbentuk pada petani mendekati pasar pasar pesaingan sempurna, 2. Pasar yang 
terbentuk pada pedagang besar dan pedagang pengumpul mendekati pasar oligopoli, 
3. pasar yang terbentuk pada pada pedagang pengecer cenderung mendekati pasar 
persaingan sempurna. Perilaku pasar yang terjadi terdiri dari kegiatan penjualan dan 
pembelian dilakukan oleh setiap lembaga pemasaran atas dasar kepercayaan. Sistem 
penentuan harga dilakukan dengan cara tawar-menawar  dan pembayaran dilakukan 
secara tunai. Kerjasama yang dilakukan lembaga pemasaran secara tidak terikat dan 
tanpa kontrak tertulis. Saluran 3 merupakan saluran yang relatife lebih efesien di ukur 
berdasarkan nilai marjin, farmer’s share, dan R/C rasio. Karena memliki nilai marjin 
terkecil yakni Rp 7000, nilai farmer’s share sebesar 41,66, dan rasio keuntungan 
terhadap biaya sebesar 45,6. 

 
Kata Kunci: Gambaran Pemasaran Jeruk Keprok  dan Analisis Structure, Conduct, 

& Peformance (S-C-P). 



ABSTRACT  
 
 
 

Rizki Bahari, Analysis of structure, behavior, & performance (s-c-p)  orange In The 
Terentang III Village Koba Sub-District Of Bangka Tengah Regency. Suvervised by 
Yudi Sapta Pranoto dan Endang Bidayani 

 

This study aims to describe the marketing of tangerines in Terentang III 
Village, Koba Subdistrict, Bangka Tengah District, and analyze the marketing 
efficiency of tangerine fruit using the Market structure, market conduct, and market 
performance  (SCP)  method  in  Terentang  III  Village,  Koba  Subdistrict,  Central 
Bangka Regency. The time and place of this research was carried out in Terentang III 
Village, Koba Sub-district, Central Bangka Regency. In August 2017 until July 2018. 
Respondents of this study were members of the Limao Kahade Farmer Group and 
marketing institutions. 

 

The results showed that there were four types of marketing channels for 
tangerines in Terentang III Village, Koba Subdistrict, Central Bangka Regency, 
including (1) FarmersWholesalers-Retailers, (2) Farmers-Collectors-Retailers- 
Consumers,  (3)  Farmers-ConsumersCollectors, (4)  Farmer-Consumers.  The 
marketing functions carried out by each marketing institution consist of the functions 
of exchange, physical function and function of the facility. The market structure 
formed from the marketing of oranges in Terentang III Village, Koba Subdistrict, 
Bangka Tengah Regency are: 1. The market formed in farmers approaches the 
perfectly competitive market market, 2. The market is formed in large traders and 
collectors approach the oligopoly market, 3. the market the retailers tend to approach 
the perfect competition market. 

Market behavior that occurs consists of sales and purchase activities carried 
out by each marketing agency on the basis of trust. The pricing system is done by 
bargaining and payment is made in cash. Collaboration carried out by marketing 
institutions is not bound and without a written contract. Channel 3 is a relatively 
efficient channel measured based on the margin value, farmer's share, and R / C ratio. 
Because it has the smallest margin value of Rp 7000, the farmer’s share value is 
41.66, and the profit to cost ratio is 45.6. 

 
Key  words:  Orange  Marketing  Analysis  &   Structure  Analysis,  Conduct  & 

Performance (S-C-P). 
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