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ABSTRAK

Rudianto (2051311038). Modal Sosial Dalam Komunitas Pedagang
Sayuran di Desa Balunijuk Kecamatan Merawang Kabupaten Bangka.
(Pembimbing : Fournita Agustina dan Yudi Sapta Pranoto).

Penelitian ini bertujuan untuk Mendeskripsikan unsur- unsur modal sosial
yang dimiliki pedagang sayuran di Desa Balunijuk. Mendeskripsikan proses
terbentuknya modal sosial pedagang sayuran di Desa Balunijuk.
Mendeskripsikan peran modal sosial dalam pemasaran sayuran di Desa
Balunijuk. Penelitian ini dilaksanakan pada bulan Oktober 2017 sampai
dengan Mei 2018 di Kabupaten Bangka yaitu di Desa Balunijuk Kecamatan
Merawang. Metode yang digunakan adalah metode survei. Metode
penarikan contoh pada penelitian ini menggunakan metode sensus dengan
responden sebanyak 50 orang. Metode analisis data menggunakan deskriptif
kualitatif. Hasil penelitian menunjukkan unsur-unsur modal sosial yang
dimiliki oleh komunitas pedagang sayuran ada 7 unsur yaitu unsur
kepercayaan, kerjasama, norma sosial, saling tukar kebaikan antar individu,
nilai-nilai, partisipasi dalam suatu jaringan, dan tindakan proaktif. Unsur –
unsur modal sosial yang dominan terjadi adalah unsur kepercayaan,
kerjasama, dan tindakan proaktif. Proses terbentuknya modal sosial dalam
komunitas pedagang sayuran di Desa Balunijuk diawali dari pedagang
sayuran Desa Balunijuk yang memberikan kepercayaan kepada petani.
Kemudian terbentuklah kerjasama, norma sosial, saling tukar kebaikan antar
individu, nilai-nilai, berpartisipasi dalam jaringan perdagangan sayuran, dan
tindakan proaktif. Peran dari modal sosial dalam usaha pemasaran sayuran
di Desa Balunijuk adalah memudahkan pedagang dalam mendapatkan
sayuran segar melalui hubungan ikatan dengan petani dan pengelolahan
tenaga kerja keluarga yang lebih efisien tanpa perlu dikontrol dan diawasi
lagi.

Kata Kunci : Modal sosial, Pedagang sayuran, Unsur dari modal sosial



ABSTRACT

Rudianto (2051311038). Social Capital in The Community Vegetable Trader In
The Village Of Balunijuk District Merawang Regency Of Bangka. (Advisor :
Fournita Agustina and Yudi Sapta Pranoto).

The aim of this research was to describe the elements of social capital owned by
vegetable trader in balunijuk village. The process of forming a social capital of
vegetable trader in balunijuk village. The role of social capital in the marketing
of vegetables in balunijuk village. This research was conducted in October 2017
until May 2018 in Bangka Regency in Balunijuk Village, Merawang Sub-
district. During researching, this research used the survey method. For the
sampling method, this research used the census method which use sample of 50
respondents. Through the analysis method, this research was descriptive
qualitative. The result of research was to determine elements of social capital
owned by the vegetable trader community there are 7 elements. The seven
elements of social capital are elements of trust, cooperation, social norm, mutual
exchange between individuals, values, participation in a network, and proactive
action. But the dominant elements of social capital are elements of trust,
cooperation, and proactive action. The process of forming social capital in
vegetable trader community in Balunijuk Village started from Balunijuk Village
vegetable trader giving farmer trust. Then formed cooperation, social norm,
mutual exchange of good inter-individual, values, participate in vegetable
trading network, and proactive action. The role of social capital in the marketing
of vegetable in Balunijuk Village is to facilitate trader in obtaining fresh
vegetables through bonding relationship with farmers and more efficient family
labor management without the need to be controlled and supervised again.

Keywords: Social capital, Vegetable trader, The role of social capital.
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