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ABSTRAK 
 

 
 

Rahmat Bahrudin. Analisis saluran pemasaran lada putih (muntok white pepper) 
di Desa Bakam Kecamatan Bakam Kabupaten Bangka. Dibimbing oleh Yudi 

Sapta Pranoto dan Endang Bidayani. 
Penelitian ini bertujuan (1) mengetahui pola saluran pemasaran lada putih 

di Desa Bakam Kecamatan Bakam Kabupaten Bangka, (2) mengetahui marjin 
pemasaran dan keuntungan yang diperoleh dalam melakukan saluran pemasaran 
lada putih di Desa Bakam Kecamatan Bakam Kabupaten Bangka, (3) 
mendeskripsikan  peran  pemerintah  dalam  membenahi  saluran  pemasaran  lada 
putih di Desa Bakam Kecamatan Bakam Kabupaten Bangka. 

Waktu dan tempat penelitian ini dilaksanakan pada bulan maret 2017 
sampai bulan september 2017 di Desa Bakam Kecamatan Bakam Kabupaten 
Bangka. Metode penelitian yang digunakan adalah metode survey. Metode 
penarikan contoh menggunakan metode sampling acak sederhana (simple random 

sampling), dilakukan pada 30 orang responden. Metode analisis yang digunakan 
adalah metode deskriptif kualitatif dan statistik deskriptif. 

Hasil   penelitian   ini   diperoleh   kesimpulan   bahwa   (1)   pola   saluran 
pemasaran yang ada di Desa Bakam terdiri dari petani selaku produsen yang 
melakukan usaha tani lada putih, pedagang pengepul yang ada di Desa Bakam 
sebanyak 3 orang selaku pedagang yang melakukan jual beli lada putih di Desa 
Bakam  dan  pedagang  besar  yang  ada  di  Kota  Pangkal  Pinang  (2)  marjin 
pemasaran antara petani dan pedagang pengepul di Desa Bakam yaitu sebesar Rp 
3000/Kg. Keuntungan yang diterima petani lada putih di Desa Bakam adalah 
sebesar Rp 35.984.810 dalam satu kali produksi (3) peran pemerintah dalam 
membenahi saluran pemasaran di Desa Bakam adalah dalam bentuk pemberian 
bibit, pemberian pupuk, pemberian dalam penyuluhan dan monitoring langsung 
kepada petani. 

 
Kata Kunci : Lada, pemasaran, marjin, keuntungan 



 

 
 
 
 

ABSTRACT 
 

 
 

Rahmat Bahrudin. Analysis of white pepper marketing channels (muntok white 

pepper) in Bakam village, Bangka Regency. Supervised by Yudi Sapta Pranoto 

and Endang Bidayani. 
This research aims to (1) know the white pepper marketing channels in 

Bakam village of Bangka regency, (2) know the marketing margin and the profit 
earned in doing the white pepper marketing channels in Bakam village of Bangka 
regency, (3) describes the role of government in improving marketing channels of 
white pepper in Bakam village of Bangka regency. 

Time and  place of this  research  was  carried  out  in  March  2017  until 
September 2017 in Bakam village of Bangka regency. The research method used 
is survey method. The withdrawal method is an example of using the simple 
random sampling method, conducted on 30 respondents. Methods of analysis used 
is descriptive qualitative and descriptive statistics. 

The results of this research were obtained conclusions that (1) the pattern 
of marketing channels in Bakam village consists of farmers as producers who do 
the white pepper farming business, the collecting traders in Bakam village as 
many as 3 people as traders who sell and buy white pepper in Bakam village and 
the existing big traders in Pangkal pinang city. (2) marketing margin between 
farmers and collectors in Bakam village is Rp 3000. The Profit received by white 
pepper farmers in Bakam village is Rp 35.984.810 in one production. (3) the role 
of government in improving the marketing channels in Bakam village is in the 
form of seeds, fertilizer, giving in counseling and direct monitoring to farmers. 

 
Key words: Pepper, marketing, margin, profit 
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