KUESIONER PENELITIAN

Dengan hormat,

Dalam rangka penyusunan Skripsi sebagai salah satu syarat kelulusan
program Sarjana S1 di Universitas Bangka Belitung, peneliti berusaha untuk
mengumpulkan data dan informasi mengenai “Analisis Pengaruh Brand Image
dan Kinerja Pemasaran Terhadap Keputusan Pembelian Konsumen Pada
PT Diva Bangka Pangkalpinang”.

Oleh karena itu, saya ingin mengajak bapak/ibu untuk ikut berpatisipasi
dalam pengisian kuesioner ini agar hasil penelitian ini dapat memiliki kredibilitas
yang tinggi. Saya sangat berterima kasih atas kesediaan dan partisipasi bapak/ibu
dalam meluangkan waktu untuk mengisi kuesioner ini.

Atas perhatian dan kerjasamanya, saya ucapkan terima kasih.

Hormat saya,

ALNADI
302 1111 054

Petunjuk Pengisian :

1. Bacalah setiap pertanyaan dengan seksama sebelum menjawab.

2. Anda hanya dapat memberikan satu jawaban di setiap pertanyaan.

3. Isilah kuesioner dengan memberi tanda (V) pada kolom yang tersedia dan pilih

sesuai dengan keadaan yang sebenarnya.



STS

TS

KS

Keterangan :

: Sangat Tidak Setuju S : Setuju

: Tidak Setuju SS

: Kurang Setuju

Data responden :

1. Nama

2. Jenis Kelamin

3. Usia : D < 25tahun

4. Pekerjaan

L.

[ ] Laki-laki

D Wanita

[ ]26 30 Tahun

: Sangat Setuju

D 3140 Tahun D > 40 Tahun

Brand Image

1.1.Faktor fisik

: D Wiraswasta D PNS

No Pertanyaan STS | TS | KS SS

1 Desain produk-produk PT Diva Bangka sangat
menarik perhatian konsumen

2 Produk-produk PT Diva Bangka dikemas dengan
sangat baik

3 Nama merek produk-produk PT Diva Bangka
sudah dikenal banyak konsumen

4 PT Diva Bangka mempunyai logo yang sangat
menarik dan mudah untuk diingat

5 Fungsi produk-produk PT Diva Bangka sangat
bermamfaat bagi konsumen

6 Kegunaan produk-produk PT Diva bangka
memenuhi kebutuhan konsumen

1.2.Faktor psikologis

No | Pertanyaan STS | TS | KS SS

1 Anda mempunyai emosi yang positif untuk
memakai produk-produk PT Diva Bangka

2 Anda sangat percaya penuh pada produk-produk
PT Diva Bangka

3 Produk-produk PT Diva Bangka mempunyai nilai
sangat baik

4 Produk PT Diva bangka mempunyai kepribadian

yang pas untuk gaya hidup konsumen




Kinerja Pemasaran
1.1.Kepuasan pelanggan

No | Pertanyaan STS | TS | KS SS
1 Para karyawan memiliki bukti langsung dalam
bekerja
2 Para karyawan sangat handal dalam
menawarkan produk-produknya
3 Daya tanggap karyawan cepat dan tepat dalam
melayani konsumennya
4 Para karyawan memiliki jaminan yang cukup
sehingga anda tertarik untuk membeli
5 Para karyawan memiliki empati yang baik pada
seluruh pelanggannya
1.2.Retensi pelanggan
No | Pertanyaan STS | TS | KS SS
1 Para karyawan sangat ramah & sopan sehingga
anda tertarik untuk bertahan jadi pelanggan
2 Anda tertarik untuk kembali memakai produk/jasa
yang ditawarkan PT Diva Bangka
1.3.Loyalitas pelanggan
No | Pertanyaan STS | TS | KS SS
1 Para pelanggan pesuruh sangat baik dalam
keikut sertaannya mencari pelanggan baru
2 Para karyawan melakukan transaksi sesuai
dengan prosedur yang telah ditetapkan
3 Para karyawan dengan pelanggan mempunyai
hubungan yang sangat baik
4 Para karyawan sangat baik sehingga anda loyal
untuk memakai produk-produk yang ditawarkan
5 Para karyawan sangat ramah sehinga pelanggan
mempunyai nilai yang baik pada karyawan
1.4.Kesadaran pelanggan
No | Pertanyaan STS | TS | KS SS
1 Para karyawan dalam menjelaska produk mudah
untuk dimengerti dan diingat
2 Hasil berfikir konsumen kepada para karyawan
memiliki pandangan positif
3 Para karyawan dalam memberikan informasi
tentang produk sangat masuk akal
4 Para karyawan mempunyai gagasan dan maksut
mudah untuk dipahami
1.5.Nilai pelanggan
No | Pertayaan STS | TS | KS SS
1 Para karyawan sangat baik dalam mencari nilai

ekonomi pelanggan




2 Para karyawan sangat cerdas sehingga dapat
mengembangkan diperensial keuntungan
3 Para karyawan sangat cekatan dalam
pengembangan merek
lll. Keputusan Pembelian Konsumen
1.1. Faktor pribadi
No | Pertanyaan STS | TS | KS SS
1 Pekerjaan konsumen akan lebih ringan dengan
adanya produk PT. Diva Bangka
2 Cara pembayaran bisa disesuaikan dengan
keadaan ekonomi konsumen
3 Produk-produk PT. Diva Bangka mendukung
gaya hidup konsumen
4 Produk-produk PT. Diva Bangka sesuai dengan
kepribadian konsumen
1.2. Faktor budaya
No | Pertanyaan STS | TS | KS SS
1 Produk PT. Diva Bangka masuk daftar kebutuhan
konsumen
2 Publik sudah banyak mengenal produk PT. Diva
Bangka
3 PT. Diva Bangka mempunyai produk yang
bermanfaat bagi kebutuhan rumah tangga
4 Sikap orang lain sangat mengapresiasi produk-
produk PT. Diva Bangka
5 Tingkat kepuasan konsumen terhadap produk-
produk PT. Diva Bangka sangat tinggi
1.3. Faktor sosial
No | Pertanyaan STS | TS | KS SS
1 produk-produk PT. Diva Bangka sangat berguna
bagi kelompok acuan konsumen
2 Keluarga anda sangat menyukai produk-produk
dari PT. Diva Bangka
3 Produk-produk PT. Diva Bangka sesuai dengan
peran konsumen
4 Produk-produk PT. Diva Bangka sesuai dengan
status konsumen
1.4.Paktor psikologis
No | Pertanyaan STS | TS | KS SS
1 Persepsi konsumen sangat positif pada produk-
produk PT. Diva Bangka
2 Produk-produk PT. Diva Bangka sesuai dengan

keyakinan dan pendirian konsumen




LAMPIRAN 3

TABULASI DATA

Variabel Brand Image (X1)
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LAMPIRAN 4

HASIL UJI VALIDITAS

Variabel Brand Image (X1)

Correlations

BRA | BRA | BRA | BRA | BRA | BRA | BRA | BRA | BRA | BRA
ND ND ND ND ND ND ND ND ND ND | X1.T
IMA | IMA | IMA | IMA | IMA | IMA | IMA | IMA | IMA | IMA | OTA
GE GE GE GE GE GE GE GE GE GE L
BRAND Pearson , 387" ,382" | ,424" | ,360" | ,323" | ,562" ,582"
1 ,041 | ,072 | ,112
IMAGE Correlation . . . > > > *
Sig. (2-
] ,000 | ,000 | ,000 | ,000 | ,001 | ,000 | ,683 | ,474 | ,266 | ,000
tailed)
N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
BRAND Pearson ,387" 540" | ,470" | ,457" | ,363" | ,746" 687"
1 -,012| ,146 | ,213"
IMAGE Correlation ¥ i ¥ * E * ¥
Sig. (2-
] ,000 ,000 | ,000 | ,000 | ,000 | ,000 | ,905 | ,2148 | ,033 | ,000
tailed)
N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
BRAND Pearson ,382" | 540" 456" | ,429" | ,298" | ,705" 718"
1 229" | ,189 | ,217"
IMAGE Correlation * 1 * * * * *
Sig. (2-
,000 | ,000 ,000 | ,000 | ,003 | ,000 | ,022 | ,059 | ,030 | ,000
tailed)
N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
BRAND Pearson 4247 | 4707 | 456" ,284" ,590" 610"
1 221" ,039 | ,129 | ,224"
IMAGE Correlation = E B * * *
Sig. (2-
,000 | ,000 | ,000 ,004 | ,027 | ,000 | ,699 | ,199 | ,025 | ,000
tailed)
N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
BRAND Pearson , 360" | ,457" | ,429" | ,284" ,393" | ,620" ,632"
1 ,100 | ,131 | ,186
IMAGE Correlation ) * ¥ ¥ * * *
Sig. (2-
,000 | ,000 | ,000 | ,004 ,000 | ,000 | ,320 | ,193 | ,065 | ,000
tailed)
N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
BRAND Pearson ,323"| ,363" | ,298" ,393" 426" 549" | ,542" | ,684"
2217 1 ,109
IMAGE Correlation * * . * * - - -
Sig. (2-
tailed) ,001 | ,000 | ,003 | ,027 | ,000 ,000 | ,279 | ,000 | ,000 | ,000
aile




N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
BRAND Pearson ,562" | ,746" | ,705" | ,590" | ,620" | ,426" ,821°
1 , 175 1,128 | ,193
IMAGE Correlation ¥ ¥ ¥ ¥ * * *
Sig. (2-
,000 | ,000 | ,000 | ,000 | ,000 | ,000 ,082 | ,204 | ,054 | ,000
tailed)
N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
BRAND Pearson ,352"
,041 |-,012|,229"| ,039 | ,100 | ,109 | ,175 1 ,256" | ,231"
IMAGE Correlation *
Sig. (2-
] ,683 | ,905 | ,022 | ,699 | ,320 | ,279 | ,082 ,010 | ,021 | ,000
tailed)
N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
BRAND Pearson ,549" ,659" | ,538"
,072 | ,146 | ,189 | ,129 | ,131 ,128 | ,256" 1
IMAGE Correlation > * *
Sig. (2-
] A74 | ,148 | ,059 | ,199 | ,193 | ,000 | ,204 | ,010 ,000 | ,000
tailed)
N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
BRAND  Pearson . 1 . 542" .| ,659" 585"
112 | ,213" | ,217" | ,224" | ,186 ,193 | ,231 1
IMAGE Correlation * * *
Sig. (2-
,266 | ,033 | ,030 | ,025 | ,065 | ,000 | ,054 | ,021 | ,000 ,000
tailed)
N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
X1.TOT Pearson ,582"| ,687°|,718" | ,610" | ,632" | ,684" | ,821" | ,352" | ,538" | ,585" L
AL Correlation ) ) * * a % * ) * *
Sig. (2-
] ,000 | ,000 | ,000 | ,000 | ,000 | ,000 | ,000 | ,000 | ,000 | ,000
tailed)
N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
**_Correlation is significant at the 0.01 level (2-tailed).
*, Correlation is significant at the 0.05 level (2-tailed).
Variabel Kinerja Pemasaran (X2)
X2.1| X2.2 | X2.3 | X2.4 | X2.5 X2.6 | X2.7 | X2.8 | X2.9 | X2.10
KINERJA Pearson
1 ,187 | ,255" |,235"| ,301" | ,286™ | ,139 |,205"|,243"| ,310™
PEMASARAN Correlation
Sig. (2-tailed) ,063 ,010 ,018 ,002 ,004 ,168 | ,041 | ,015 ,002
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson " . . . . o
) ,187 1 ,368™ | ,215" | ,218 ,209" | ,073 | ,232"| ,071 | ,367
PEMASARAN Correlation




Sig. (2-tailed) ,063 ,000 ,031 ,030 ,037 470 | ,020 | ,482 ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson ,368" ,298" ,403"
,255" 1 ,205" ,258™ | ,210° 2407 | 277"
PEMASARAN Correlation ¥ * *
Sig. (2-tailed) ,010 | ,000 ,003 ,040 ,010 ,036 | ,000 | ,016 ,005
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson 310" | ,359" | ,322"
,235"| ,215" | ,298" 1 ,269™ ,187 A57™
PEMASARAN Correlation * * *
Sig. (2-tailed) ,018 | ,031 ,003 ,007 ,062 ,002 | ,000 | ,001 ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson 301 . 269 ,296" | ,770" | ,330"
,218 ,205" 1 ,295™ ,349™
PEMASARAN Correlation ¥ * ¥ ¥ *
Sig. (2-tailed) ,002 | ,030 ,040 ,007 ,003 ,003 | ,000 | ,001 ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson ,286" X ,338" [ ,316"
209" | ,258™ | ,187 | ,295™ 1 ,154 | ,455™
PEMASARAN Correlation . N .
Sig. (2-tailed) ,004 | ,037 ,010 ,062 ,003 ,001 | ,001 | ,126 ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson ,310" 4117
,139 | ,073 | ,210° ,296™ | ,338" 1 ,233" | ,310"
PEMASARAN Correlation * ¥
Sig. (2-tailed) ,168 | ,470 ,036 ,002 ,003 ,001 ,000 | ,020 ,002
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson . ) | 359 . | a1 359" .
) , 205" | ,232° | ,403 770 ,316 1 325
PEMASARAN Correlation * * )
Sig. (2-tailed) ,041 | ,020 ,000 ,000 ,000 ,001 ,000 ,000 ,001
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson 322" ,359"
,243"| ,071 | ,240" ,330™ , 154 | ,233" 1 ,321™
PEMASARAN Correlation * -
Sig. (2-tailed) ,015 | ,482 ,016 ,001 ,001 ,126 ,020 | ,000 ,001
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson ,310" | ,367" AS5T" , 310" | ,325" | ,321"
277" ,349™ ,455™ 1
PEMASARAN Correlation * * * - - ¥
Sig. (2-tailed) ,002 | ,000 ,005 ,000 ,000 ,000 ,002 | ,001 | ,001
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson ,2917
,164 | ;226" | ,249" | ,145 ,098 214" ,196 | ,078 ,134
PEMASARAN Correlation -
Sig. (2-tailed) ,102 | ,023 ,013 , 151 ,334 ,032 ,003 | ,050 | ,438 ,185
N 100 | 100 100 100 100 100 100 | 100 | 100 100




KINERJA Pearson
,044 | ,008 | -,026 |-,033]| ,015 ,186 | ,136 |-,031|-,012| ,006
PEMASARAN Correlation
Sig. (2-tailed) 665 | ,941 | ,798 | ,744 | ,883 ,064 | ,178 | ,762 | ,905 | ,954
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson
-017(-,175| -,009 |-,054| -,100 | -,027 |-,003|-,117| ,062 | -,024
PEMASARAN Correlation
Sig. (2-tailed) ,868 | ,082 | ,926 | ,597 | ,322 , 792 | 977 | ,247 | 542 | ,815
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson -
-,016 -,132 | ,024 | ,025 ,050 | ,091 |-,033| ,047 | ,015
PEMASARAN Correlation ,200°
Sig. (2-tailed) ,876 | ,046 | ,190 | ,812 | ,802 ,623 | ,368 | ,748 | ,642 | ,886
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson - -
-,162 | ,004 | -,097 | -,076 |-,139]|-,151| ,014 | -,046
PEMASARAN Correlation ,223"| 234"
Sig. (2-tailed) ,026 | ,019 | ,106 | ,966 | ,339 ,450 | ,167 | ,135 | ,888 | ,646
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson
,055 [ -,122| -,002 | ,084 | ,045 , 161 | ,098 |-,001| ,002 | ,144
PEMASARAN Correlation
Sig. (2-tailed) ,588 | ,225 | ,987 | ,408 | ,656 , 111 | ,333 | ,993 | ,986 | ,154
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson -
-,040 -,134 |-,194| -,094 ,018 | ,003 |-,162|-,002| -,076
PEMASARAN Correlation ,256"
Sig. (2-tailed) ,693 | ,010 | ,184 | ,053 | ,351 ,856 | ,978 | ,106 | ,987 | ,455
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson
,052 | -,154| -,102 |-,083| -,004 , 144 | ,127 |-,065| ,081 | -,034
PEMASARAN Correlation
Sig. (2-tailed) ,609 | ,125 | ,311 | ,411 | ,970 , 152 | ,208 | ,518 | ,421 | ,734
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson =
-,031 -,110 | ,090 | -,198" | -,083 |-,038(-,196 |-,070| ,023
PEMASARAN Correlation ,254"
Sig. (2-tailed) , 759 | ,011 | ,274 | ,372 | ,048 ,412 | ,707 | ,050 | ,489 | ,820
N 100 | 100 100 100 100 100 100 | 100 | 100 100
X2.TOTAL Pearson 431" | ,267" 478 ,509" | ,531" | ,459"
) 423" . ,519™ | ,554™ . . ,580"
Correlation
Sig. (2-tailed) ,000 | ,007 | ,000 | ,000 | ,000 ,000 | ,000 | ,000 | ,000 | ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100




X2.1 | X2.1 X2.1 X2.1 | X2.1
X2.13 X2.15 | X2.16 X2.19 [TOTAL
1 2 4 7 8
KINERJA Pearson
,164 | ,044 | -017 |-016| -,223" | ,055 |-,040]| ,052 |-,031| ,431"
PEMASARAN Correlation
Sig. (2-tailed) ,L102 | ,665 | ,868 | ,876 | ,026 ,588 | ,693 | ,609 | ,759 | ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson - - -
,226" | ,008 | -,175 -,234" | -122 -,154 267"
PEMASARAN Correlation ,200" ,256" ,254"
Sig. (2-tailed) ,023 1,941 | ,082 | ,046 | ,019 ,225 1,010 | ,125 | ,011 | ,007
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson
,249" | -,026 | -,009 |-,132| -,162 | -002 |-,134]-,102|-,110]| ,423"
PEMASARAN Correlation
Sig. (2-tailed) ,013 | ,798 | ,926 | ,190 | ,106 ,987 |,184 | ,311 | ,274 | ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson
,145 1-,033 | -,054 | ,024 | ,004 ,084 |-,194(-083]| ,090 | ,478"
PEMASARAN Correlation
Sig. (2-tailed) 151 | ,744 | ,597 | ,812 | ,966 ,408 | ,053 | ,411 | ,372 | ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson -
,098 | ,015 | -,200 | ,025 | -,097 ,045 |-,094 | -,004 ,519"
PEMASARAN Correlation ,198"
Sig. (2-tailed) ,334 | ,883 | ,322 | ,802 | ,339 ,656 | ,351 | ,970 | ,048 | ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson
,214" | ,186 | -,027 | ,050 | -,076 ,161 | ,018 | ,144 | -,083| ,554™
PEMASARAN Correlation
Sig. (2-tailed) ,032 | ,064 | ,792 | ,623 | ,450 , 111 | ,856 | ,152 | ,412 | ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson ,291° .
, 136 | -,003 | ,091 | -,139 ,098 | ,003 | ,127 |-,038| ,509
PEMASARAN Correlation
Sig. (2-tailed) ,003 |,178 | ,977 | ,368 | ,167 ,333 | ,978 | ,208 | ,707 | ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson
196 |-,031| -,117 |-033| -,151 | -,001 |-,162|-065|-,196| ,531"
PEMASARAN Correlation
Sig. (2-tailed) ,050 | ;762 | ,247 | ,748 | ,135 ,993 |,106 | ,518 | ,050 | ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson
,078 |-,012| ,062 | ,047 | ,014 ,002 |[-,002] ,081 |-070| ,459™
PEMASARAN Correlation
Sig. (2-tailed) 438 | 905 | 542 | ,642 | ,888 ,986 | ,987 | ,421 | ,489 | ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100




KINERJA Pearson
,134 | ,006 | -,024 | ,015 | -,046 , 144 |-076|-,034| ,023 | ,580"
PEMASARAN Correlation
Sig. (2-tailed) | ,185 | 954 | 815 | 886 | 646 | ,154 | 455 734 | ,820| 000
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson
1 ,016 | -,183 |-,141| -,246" | -,096 |-,011( ,015 |-,111| ,258™
PEMASARAN Correlation
Sig. (2-tailed) ,878 ,069 , 161 ,014 , 341 915 | ,885 | ,272 ,010
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson ,285" ,299" | ,360"
,016 1 ,249" ,207" ,129 ,107 | ,387"
PEMASARAN Correlation * ) )
Sig. (2-tailed) ,878 ,013 ,004 ,039 ,200 ,003 | ,000 | ,290 ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson ,345" ,381" ,338"
-,183 | ,249" 1 , 309" | ,453™ ,239" 311"
PEMASARAN Correlation * * *
Sig. (2-tailed) ,069 | ,013 ,000 ,002 ,000 ,000 | ,017 | ,001 ,002
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson ,285" ,397"| ,439" | ,323"
-,141 ,345" 1 ,610™ | ,490™ 431"
PEMASARAN Correlation i * * *
Sig. (2-tailed) ,161 | ,004 ,000 ,000 ,000 ,000 | ,000 | ,001 ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson - ,610" ,262" ,288"
,207" | ,309™ 1 ,524™ 172 2117
PEMASARAN Correlation 246" * * *
Sig. (2-tailed) ,014 | ,039 ,002 ,000 ,000 ,009 | ,088 | ,004 ,035
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson ,490" ,260" ,285"
-,096 | ,129 | ,453™ ,524™ 1 ,157 A434™
PEMASARAN Correlation * * )
Sig. (2-tailed) ,341 | ,200 ,000 ,000 ,000 ,009 | ,120 | ,004 ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson ,299" ,397" ,590" | ,361"
-,011 ,381™ ,262™ | ,260" 1 ,303™
PEMASARAN Correlation * * * )
Sig. (2-tailed) ,915 | ,003 ,000 ,000 ,009 ,009 ,000 | ,000 ,002
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson ,360" 439" ,590" ,384"
,015 ,239" 172 ,157 1 ,409™
PEMASARAN Correlation ) * ’ )
Sig. (2-tailed) ,885 | ,000 ,017 ,000 ,088 , 120 ,000 ,000 ,000
N 100 | 100 100 100 100 100 100 | 100 | 100 100
KINERJA Pearson ,323" ,361° | ,384"
-,111 | ,207 | ,338™ ,288™ | ,285" 1 ,219"
PEMASARAN Correlation * - -




Sig. (2-tailed) 272 | 290 | ,001 | ,001| ,004 | ,004 | ,000 | ,000 ,029
N 100 | 100 | 100 | 100 | 100 100 | 100 | 100 | 100 | 100
X2.TOTAL Pearson ,258" | ,387" | 431 . | ,303" [ ,409° .
, ,311 ) ,211° | ,434 ) _|.,219 1
Correlation
Sig. (2-tailed) ,010 | ,000 | ,002 | ,000 | ,035 | ,000 | ,002 | ,000 | ,029
N 100 | 100 | 100 | 100 | 100 100 | 100 | 100 | 100 | 100
**_Correlation is significant at the 0.01 level (2-tailed).
*, Correlation is significant at the 0.05 level (2-tailed).
Variabel Keputusan Pembelian Konsumen (Y)
TOT
YL | Y2 | Y3 | Y4a | Ys | Y6 | Y7 | Y8 | Y9 | Y10 | vy11 | yi2 | Y13 | Y14 | Y15 AL
KEPU  Pearson ,382" | 374" ] ,399" [ 1,00 | ,382" | ,374° ,555"
_ 1 . ) ,022 | ,256" | ,104 |-,138|-,040 |-,136| ,092 ,022
TUSA Correlation ¥ (0 * * ¥
N Sig. (2-
,000 | ,000 | ,828 | ,010 | ,302 | ,171 | ,690 | ,177 | ,361 | ,000 | ,000 | ,000 | ,000 | ,828 | ,000
PEMB tailed)
ELIAN N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
KEPU  Pearson | ,382 734" 373" ,306" | ,382* | 1,00 | , 734" ,705"
_ 1 -,007 ,030 | -,109 | -,081 | ,037 | ,182 -,007
TUSA Correlation * * ¥ ) (0 )
N Sig. (2-
,000 ,000 | ,943 | ,000 | ,769 | ,281 | ,423 | ,711 | ,071 | ,002 | ,000 | ,000 | ,000 | ,943 | ,000
PEMB tailed)
ELIAN N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
KEPU  Pearson |,374"|,734 X .| 3957|3747 | ,734" | 1,00 ,698"
_ . a 1 |-050],252"| ,018 |-,048 | -,106 |-,017 | ,236 . . . . |-050] .
TUSA Correlation 0
N Sig. (2-
_ ,000 | ,000 ,619 | ,011 | ,858 | ,637 | ,293 | ,865 | ,018 | ,000 | ,000 | ,000 | ,000 | ,619 | ,000
PEMB tailed)
ELIAN N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
KEPU Pearson 1,00 | ,316"
,022 |-,007|-050| 1 |,151|,043|-,006]-,067| ,154 |-,017]| ,023 | ,022 |-,007 |-,050
TUSA Correlation 0~ .
N Sig. (2-
_ ,828 | ,943 | ,619 135 | 673 | ,952 | ,506 | ,126 | ,867 | ,824 | ,828 | ,943 | ,619 | ,000 | ,001
PEMB tailed)
ELIAN N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
KEPU  Pearson 373" ,259" 373" 434"
,256" 252" 151 | 1 |[-012]|-,143(-153|-,040| ,096 ,256" ,252" | ,151
TUSA Correlation ) * ) .
N Sig. (2-
, ,010 | ,000 | ,011 | ,135 ,908 | ,155 | ,129 | ,695 | ,342 | ,009 | ,010 | ,000 | ,011 | ,135 | ,000
PEMB tailed)



ELIAN N 100 | 1200 | 1200 | 1200 | 1200 | 1200 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
KEPU  Pearson 675" | 407" ,304" 4117
,104 | ,030 | ,018 | ,043 |-,012| 1 ,180 ,008 | ,104 | ,030 | ,018 | ,043
TUSA Correlation ¥ ¥
N Sig. (2-
,302 | ,769 | ,858 | ,673 | ,908 ,000 | ,000 | ,074 | ,002 | ,936 | ,302 | ,769 | ,858 | ,673 | ,000
PEMB tailed)
ELIAN N 100 | 100 | 1200 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
KEPU Pearson ,675" 494" ,310° ,270"
-,138|-,109 | -,048 | -,006 | -,143 1 ,178 ,022 | -,138-,109 | -,048 | -,006
TUSA Correlation ¥ ¥
N Sig. (2-
171 | 281 | ,637 | ,952 | ,155 | ,000 ,000 | ,077 | ,002 | ,826 | ,171 | ,281 | ,637 | ,952 | ,006
PEMB tailed)
ELIAN N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
KEPU  Pearson 407" | 494 ,288" .
_ -,040|-,081 | -,106 [ -,067 | -,153 | . 1 | .194 | -,145(-,040 | -,081 | -,106 | -,067 | ,202
TUSA Correlation
N Sig. (2-
_ ,690 | ,423 | ,293 | ,506 | ,129 | ,000 | ,000 ,004 | ,054 | ,150 | ,690 | ,423 | ,293 | ,506 | ,044
PEMB tailed)
ELIAN N 100 | 1200 | 1200 | 1200 | 1200 | 1200 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
KEPU  Pearson ,288" 267"
-136| ,037 |-,017| ,154 | -,040| ,180 | ,178 1 |,193|-086]|-136|,037 |-017]| ,154
TUSA Correlation * *
N Sig. (2-
177 | ;711 | ,865 | ,126 | ,695 | ,074 | ,077 | ,004 ,054 | 394 | ,177 | ,711 | ,865 | ,126 | ,007
PEMB tailed)
ELIAN N 100 | 1200 | 1200 | 1200 | 1200 | 1200 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
KEPU Pearson ,304" | ,310° 462"
,092 | ,182 [ ,236" | -,017 | ,096 194 | ,193 | 1 | ,019 | ,002 | ,182 |,236"|-,017
TUSA Correlation * *
N Sig. (2-
,361 | ,071 | ,018 | ,867 | ,342 | ,002 | ,002 | ,054 | ,054 849 | ,361 | ,071 | ,018 | ,867 | ,000
PEMB tailed)
ELIAN N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
KEPU  Pearson |,399"|,306"|,395" ,259" ,399" | ,306" | ,395" 458"
,023 ,008 | ,022 [-,145(-,086| ,019 | 1 ,023
TUSA Correlation ) ) i ] ) ) ) .
N Sig. (2-
_ ,000 | ,002 | ,000 | ,824 | ,009 | ,936 | ,826 | ,150 | ,394 | ,849 ,000 | ,002 | ,000 | ,824 | ,000
PEMB tailed)
ELIAN N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
KEPU  Pearson | 1,00 |,382"|,374" X ,399° ,382" | ,374° ,555
,022 | 256" | ,104 |-,138|-,040|-,136 | ,002 1 ,022
TUSA Correlation 0~ ) * * ) ) .
N Sig. (2-
,000 | ,000 | ,000 | ,828 | ,010 | ,302 | ,271 | ,690 | ,277 | ,361 | ,000 ,000 | ,000 | ,828 | ,000
PEMB tailed)
ELIAN N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
KEPU Pearson |,382"| 1,00 |,734" 373" ,306" | ,382" 734" ,705"
-,007 ,030 |-,209[-,081 | ,037 | ,182 1 -,007
TUSA Correlation - 0~ * - * ) ) )




N Sig. (2-
, ,000 | ,000 | ,000 | ,943 | ,000 | ,769 | ,281 | ,423 | ,711 | ,071 | ,002 | ,000 ,000 | ,943 | ,000
PEMB tailed)
ELIAN N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
KEPU  Pearson |,374"|,734"| 1,00 X .| .,3957 | ,3747 | 734" ,698"
. . . . |-050],252"| ,018 |-,048 | -,106 | -,017 | ,236 . . . 1 |[-050("
TUSA Correlation 0
N Sig. (2-
, ,000 | ,000 | ,000 | ,619 | ,011 | ,858 | ,637 | ,293 | ,865 | ,018 | ,000 | ,000 | ,000 ,619 | ,000
PEMB tailed)
ELIAN N 100 | 1200 | 1200 | 100 | 1200 | 1200 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
KEPU Pearson 1,00 316"
_ ,022 |-,007 [-050| | ,151 | ,043 [-,006 |-067 | ,154 |-,017 | ,023 | ,022 |-,007 [-,050 | 1
TUSA Correlation 0"
N Sig. (2-
_ 828 | ,943 | 619 | ,000 | ,135 | ,673 | ,952 | ,506 | ,126 | ,867 | ,824 | ,828 | ,943 | ,619 ,001
PEMB tailed)
ELIAN N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
Y.TOT Pearson |,555|,705"|,698"|,316"|,434" | 411" | 270" 207 ,267" | ,462" | ,458" | 555" | ,705" | ,698" | ,316" L
AL Corre|ati0n * * * * * * * J * * * * * * *
Sig. (2-
tailed) ,000 | ,000 | ,000 | ,001 | ,000 | ,000 | ,006 | ,044 | ,007 | ,000 | ,000 | ,000 | ,000 | ,000 | ,001
alle
N 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100
**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
LAMPIRAN 5

HASIL UJI REALIBILITAS

Variabel Brand Image (X1)

Case Processing Summary

N %
Cases Valid 100 100,0
Excluded? 0 ,0
Total 100 100,0
Reliability Statistics
Cronbach's
Alpha N of Items
,821 10




Variabel Kinerja Pemasaran (x2)

Case Processing Summary

N %
Cases  Valid 100 100,0
Excluded? 0 ,0
Total 100 100,0
Reliability Statistics
Cronbach's
Alpha N of Items
, 728 19

Variabe Keputusan Pembelian Konsumen (YY)

Case Processing Summary

N %
Cases Valid 100 100,0
Excluded? 0 ,0
Total 100 100,0
Reliability Statistics
Cronbach's
Alpha N of Items
, 749 15




LAMPIRAN

HASIL UJI ASUMSI KLASIK

Uji Normalitas

Frequency

Histogram
Dependent Variable: Y. TOTAL
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Regression Standardized Residual

Normal P-P Plot of Regression Standardized Residual
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Uji Multikolinearitas

Coefficients

Model Collinearity Statistics
Tolerance VIF
1 (Constant)
X1.TOTAL 930 1,076
X2.TOTAL 930 1,076
Uji Heteroskadastitas
Scatterplot
Dependent Variable: Y. TOTAL
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Regression Studentized Residual




LAMPIRAN

HASIL UJI REGRESI BERGANDA, KOEFISIEN DETERMINASI

UJI T DAN UJI F

Uji Regresi Berganda dan Uji T

Coefficients?

Unstandardized | Standardized
Coefficients Coefficients Collinearity Statistics
Std.
Model B Error Beta t Sig. | Tolerance VIF
1 (Constant) | 11,670| 6,396 1,825( ,071
X1.TOTAL 350 ,119 246 2,954 | ,004 ,930 1,076
X2.TOTAL 449,075 4971 5,963| ,000 ,930 1,076

Koefisien Determinasi

Model Summary®

Adjusted R Std. Error of the
Model R R Square Square Estimate Durbin-Watson
1 ,6112 ,373 ,360 4,556 1,907
Uji F
ANOVA?

Model Sum of Squares Df Mean Square F Sig.
1 Regression 1197,392 2 598,696 28,843 ,000P

Residual 2013,448 97 20,757

Total 3210,840 99




Lampiran Foto propil PT. Diva Bangka

Foto propil PT. Diva Bangka yang beralamat di Jalan Depati Hamzah nomer 8-9
Semabung Lama Pangkalpinang.

Foto karyawan PT. Diva Bangka bagian sales force



Produk Perusahaan PT.Diva Bangka

Foto produk PT.Diva Bangka mesin cuci dan sound sistem



Lampiran Foto konsumen PT.Diva Bangka







Foto konsumen yang beralamat di Desa Paretlalang
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