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ABSTRACT 

 

Susilawati. 302 12 11 110. The Analysis of Preference and Consumer Attidudes 

on the Purchase Decision of Broiler Chicken at Traditional market of 

Pangkalpinang. 

 

 The background of this research is based on the phenomenon that 

indivcates quality of supplying and marketing broiler chicken at traditional 

market of pangkalpinang is poorly. This is descriptive quantitative research with 

a total sample of 100 respondent, while the sampling technique uses accidental 

sampling technique. The test of instrument uses validity test and reliability test. 

The data analyzing method uses multiple linear regressions with T test, F test and 

R2. 

 

The result of this research is obtained that variable of consumer 

preference (X1) Tvalue (4,416) >Ttable (1,661) and significance is 0,000 < 0,05,so 

H0 is rejected and Ha is accepted. Variable of consumer attidudes (X2) Tvalue 

(3,219) >Ttable (1,661) and significance is 0,000 < 0,05,so H0 is rejected and Ha 

is accepted. Thus variable of and X1 and X2 take positive and significance effect 

on variable Y, parttake positive and significance effect on variable Y, partially. 

The resul of F test indicates that Fvalue (59,634) > Ftable (3,090), while significance 

is 0,000 < 0,05, thus H0 is rejected and Ha is accepted, which means that 

independent variable (preference and consumer attidudes) simultaneously have 

effect dependent variable (consumer decision) positively and significantly. The 

result of coefficient of determination (R2) is 0,542 or 54,20%, which means that 

variable of purchase decision can be explained by variable of preference and 

consumer attidudes, the remaining 45,80% is explained by other variable out of 

service. 

 

Broiler chicken which becomes consumer preference  at traditional market 

of Pangkalpinang is the on who has shiny yellowish color of chicken meat, white 

yellowish skin color of chicken meat, carcass skin elasticity, chicken meat has 

clean skin, anf the weight of chicken meat is average 1-2 kg. 

 

 

 

Keywords : Consumer Preference, Consumer Attidudes, Purchase  Decision 
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ABSTRAK 

Susilawati. 302 12 11 110. Analisis Preferensi dan Sikap Konsumen terhadap 

Keputusan Pembelian Daging Ayam Ras (Broiler Chicken) di Pasar 

Tradisional Kota Pangkalpinang. 

 

Penelitian ini dilatar belakangi fenomena yang menunjukan bahwa 

penyediaan dan pemasaran daging ayam ras di pasar tradisional kota 

Pangkalpinang adalah mutu dan kualitas daging ayam yang kurang baik. Metode 

penelitian ini merupakan deskriptif kuantitatif dengan jumlah sampel sebanyak 

100 responden, sedangkan tehnik pengambilan sampel menggunakan tehnik 

accidental sampling. Pengujian instrument menggunakan uji validitas dan uji 

reliabilitas. Sedangkan metode analisis data menggunakan analisis regresi linier 

berganda dengan uji t, uji F dan R2. 

 

Hasil penelitian variabel preferensi konsumen (X1) diperoleh thitung (4,416) 

>Ttabel (1,661) dan nilai signifikansi 0,000 < 0,05 sehingga H0 ditolak dan Ha 

diterima. Variable sikap konsumen (X2) thitung (3,219) > Ttabel (1,661)  dan nilai 

signifikansi 0,001 < 0,05 sehingga H0 ditolak dan Ha diterima. Maka variabel X1 

dan X2 berpengaruh positif dan signifikan terhadap variabel Y secara parsial. Hasil 

uji F menunjukkan bahwa Fhitung (59,634) > Ftabel (3,090), sedangkan signifikansi 

adalah 0,000 < 0,05 maka Ho ditolak dan Ha diterima yang berarti variable 

independen (preferensi dan sikap konsumen ) secara simultan mempengaruhi 

variable dependen (keputusan pembelian) secara positif dan signifikan. Hasil uji 

koefisien determinasi (R2) sebesar 0,542 atau 54,20%, yakni berarti variasi 

variable keputusan pembelian dapat dijelaskan oleh variable preferensi dan sikap 

konsumen, sisanya 45,80% dapat dijelaskan oleh variabel lain diluar dari variabel 

penelitian. 

 

Daging ayam ras yang menjadi preferensi konsumen di pasar tradisional 

kota Pangkalpinang adalah daging ayam ras yang memiliki warna daging merah 

kekuningan mengkilat, warna kulit daging putih kekuningan, kekenyalan kulit 

karkas elastis, kebersihan kulit daging yang besih, dan bobot daging ayam sedang 

rata-rata 1-2 kg.  

 

 

 

 

 

Kata kunci : Preferensi Konsumen, Sikap Konsumen, Keputusan Pembelian 
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