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MOTTO DAN PERSEMBAHAN

MOTTO
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ketika aku menginginkannya”
-Annie Gottlier

e. Berhenti mengeluh, berhenti berprasangka buruk, niatkan, tekatkan, jalani,
hadapi dan selesaikan.
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ABSTRACT

Tri Utami. 302 14 11 110. The Analysis of Visitor Perceptions of Facilities,
Promotions, and Tourist Attraction in Pasir Padi Beach Pangkalpinang City

Pasir Padi Beach is located in Pangkalpinang City and has the goal of
being a prominent, popular and sustainable marine tourism area. The beach was
once the most crowded beach visited by people in Bangka, but now, when
compared with other beaches the amount of visit to Pasir Padi Beach less
desirable. This study aimed to analyze how the perception of visitors about the
facilities, promotions and tourist attraction offered in Pasir Padi Beach.

This research was the research using descriptive analysis with a
quantitative and qualitative approach. The samples were taken as many as 225
respodents using accidental sampling techniques. In this study, the independent
variables consisted of facilities, promotion, and tourist attraction, while the
dependent variable was perception. The instrument testing was validity and
reliability testing. While the method of data analysis used was descriptive
statistical analysis.

The results showed that the variables X1 (facility) had an average of 3,26
which meant quite good, the variable X2 (promotion) had an average of 2,11
which illustrated less good, variable X3 (tourist attraction) had an average 3,63
which showed either good, and the average Y variable (perception) had an
average of 3,60 which meant either good. Hence, it could be said that variable X1
was still not enough, variable X2 had to obtain improvement, X3 variable had
been interesting, but for overall based on variable Y had already been good.

Keywords : Facilities, Promotion, Tourist Attraction and Perception
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ABSTRAK

Tri Utami. 302 14 11 110. Analisis Persepsi Pengunjung Terhadap Fasilitas,
Promosi, dan Daya Tarik Wisata di Pantai Pasir Padi Pangkalpinang

Pantai Pasir Padi terletak di Kota Pangkalpinang dan memiliki tujuan
sebagai kawasan wisata bahari unggul, populer dan berkelanjutan. Pantai ini
dulunya merupakan pantai paling ramai dikunjungi oleh masyarakat di Bangka,
namun sekarang jika dibandingkan dengan pantai lain di luar kota Pangkalpinang
kunjungan ke Pantai Pasir Padi semakin kurang diminati.Penelitian ini bertujuan
untuk menganalisis bagaimana persepsi dari pengunjung mengenai fasilitas,
promosi dan daya tarik wisata yang ditawarkan di Pantai Pasir Padi.

Penelitian ini merupakan penelitian menggunakan analisis deskriptif dengan
pendekatan kuantitatif dan kualitatif. Sampel diambil sebanyak 225 responden
dengan menggunakan teknik accidental sampling. Pada penelitian ini variabel
bebasnya terdiri dari fasilitas, promosi dan daya tarik wisata, sedangkan variabel
terikatnya adalah persepsi. Pengujian instrumen menggunakan uji validitas dan uji
reliabilitas. Metode analisis data menggunakan analisis statistik deskriptif.

Hasil penelitian menunjukkan bahwa variabel X1 (fasilitas) memiliki rata-
rata sebesar 3,26 yang berarti cukup baik, variabel X2 (promosi) memiliki rata-rata
sebesar 2,11 yang berarti kurang baik, variabel X3 (daya tarik wisata) memiliki
rata-rata sebesar 3,63 yang berarti baik, dan rata-rata variabel Y (persepsi)
memiliki rata-rata sebesar 3,60 yang berarti. Maka dapat dikatakan variabel X1

masih belum cukup memadai, variabel X2 harus mendapatkan perbaikan, variabel
X3 sudah menarik, namun untuk keseluruhan berdasarkan variabel Y sudah baik.

Kata Kunci : Fasilitas, Promosi, Daya Tarik Wisata dan Persepsi
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