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ABSTRACT

PRADISHA DHIO VALDINO 302 14 11 082. INFLUENCE OF STORE
ATMOSPHERE, BRAND IMAGE, AND PRODUCT QUALITY ON
PURCHASE DECISION ON CLOTHING COMPANY IN PANGKALPINANG

This research is based on a phenomenon that shows that the store
atmosphere, brand image, and product quality can influence consumer decisions
in making a purchase. The purpose of this study was to find out and analyze the
study of the influence of the store atmosphere, brand image, and product quality
on purchasing decisions at the clothing company in Pangkal pinang.

Thisresearch is a quantitative descriptive study with a total sample of 200
respondents, while the sampling method uses kouta sampling. In this study the
independent variables consist of store atmosphere. brand image, and product
guality. While the dependent variable is the purchase decision. Instrument testing
uses validity and reliability testing. While the method of data analysis uses
multiple linear regression analysis, t test, F test, and determination coefficient
(R?).

The results of the research coefficient of store atmosphere regression
coefficients of each dimension have a positive effect on variable Y, except in the
interior dimension has a negative effect on purchasing decisions. Brand image
variables of each dimension have a positive effect on variable Y, except in the
dimensions of the strength of brand associations have a negative effect on
purchasing decisions, product quality variables of each dimension have a positive
effect on variable Y, except in the dimensions of resistance have a negative effect
on purchasing decisions. The results of the t test showed that the variable X1 had
a significant effect on purchasing decisions, variable X2 had a significant effect
on purchasing decisions and the variable X3 had a significant effect on
purchasing decisions. The F test results show that the significance is 0.000 <0.05,
which means that the independent variables simultaneously influence the
dependent variable significantly. The results of the analysis of the coefficient of
determination (R?) shows that the independent variable affects the dependent
variable by 91% and the remaining 9% is influenced by other variables outside
thisresearch.

Keywords: Store Atmosphere, Brand Image, Product Quality, and Purchase
Decision
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ABSTRAK

PRADISHA DHIO VALDINO 302 14 11 082. PENGARUH SUASANA TOKO,
CITRA MEREK, DAN KUALITAS PRODUK TERHADAP KEPUTUSAN
PEMBELIAN PADA CLOTHING COMPANY DI PANGKALPINANG

Peneilitian ini dilatar belakangi berdasarkan fenomena yang menunjukan
bahwa suasana toko, citra merek, dan kualitas produk dapat mempengaruhi
keputusan konsumen dalam melakukan pembelian. Tujuan dari penelitian ini
adalah untuk mengetahui dan menganalisis kgjian tentang pengaruh suasana toko,
citra merek, dan kualitas produk terhadap keputusan pembelian pada clothing
company di Pangkal pinang.

Penelitian ini merupakan penelitian deskriptif kuantitatif dengan jumlah
sampel sebanyak 200 responden, sedangkan metode pengambilan sampel
menggunakan kouta sampling. Pada penelitian ini variabel bebasnya terdiri dari
suasana toko. citra merek, dan kualitas produk. Sedangkan variabel terikatnya
adalah keputusan pembelian. Pengujian instrument menggunakan uji validitas dan
uji reliabilitas. Sedangkan metode analisis data menggunakan analisis regresi
linier berganda, uji t, uji F, dan koefisien determinasi (R?).

Hasil penelitian koefisien regresi variabel suasana toko masing-masing
dimensi berpengaruh positif terhadap variabel Y, kecuali pada dimensi interior
berpengaruh negatif terhadap keputusan pembelian. Variabel citra merek masing-
masing dimensi berpengaruh positif terhadap variabel Y, kecuali pada dimens
kekuatan asosias merek berpengaruh negatif terhadap keputusan pembelian,
Variabel kualitas produk masing-masing dimens berpengaruh positif terhadap
variabel Y, kecuali pada dimens ketahanan berpengarun negatif terhadap
keputusan pembelian. Hasil uji t menunjukkan variabel X, berpengaruh signifikan
terhadap keputusan pembelian, variabel X, berpengaruh signifikan terhadap
keputusan pembelian dan variabel X3 berpengaruh signifikan terhadap keputusan
pembelian. Hasil uji F menunjukkan bahwa signifikansi 0.000 < 0,05 yang berarti
variabel independen secara simultan mempengaruhi variabel dependen secara
signifikan. Hasil analisis koefisien determinasi (R?) menunjukan bahwa variabel
independen mempengaruhi variabel dependen sebesar 91% dan sisanya 9%
dipengaruhi variabel lain diluar penélitian ini.

Kata kunci: Suasana Toko, Citra Merek, Kualitas Produk, dan Keputusan
Pembelian
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