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ABSTRACT 

 

Nurhaya Novaliyanti, 302 14 11 072. The Influence of Product Quality, Product 

Packaging, and Location to Happy Milk Tea Purchase Decision on Happy Drink 

in Aseng Shop Pangkalpinang. 

This research was motivated by the rapid development of food and beverage 

industry that made the perpetrators of SMEs had to be smart in captivating the 

consumers. The more growing demand from consumers, the more it becomes a 

business opportunity for enterpreneurs. The purposes of this research were to know 

and analyze the influence of product quality, product packaging, and location to 

the purchase decision of Happy Milk Tea at Happy Drink in Aseng Shop 

Pangkalpinang. 

This research was a quantitative descriptive research with the samples of 91 

respondents, who came from consumers who bought Happy Milk Tea at Aseng Shop 

Pangkalpinang. Sampling technique was non-probability sampling with accidental 

sampling method. In this study, the independent variables consisted of product 

quality, product packaging, and location, while the dependent variable was the 

purchase decision. The testing instruments used were the validity and reliability 

test, while the data analysis method used multiple linear regression, t test, f test, 

and coefficient of determination (R2). 

The result of independent variables X1 obtained tcount (3.313) > ttable (1.988), 

variable X2 tcount (4.352) > ttable (1.988), and variable X3 tcount (3.648) > ttable (1.988). 

Then variable X1 (product quality) had partial effect on Y (purchase decision), X2 

variable (product packaging) partially influenced Y (purchase decision), and X3  

(location) variable partially affected Y. The result of the test f showed that fcount 

(44.197) > ftable (2.71), while the significance was 0.000 < 0.05, then Ho was 

rejected and Ha  was accepted which indicated that the independent variables 

simultaneously affected the dependent variable significantly. The result of 

determination coefficient analysis (R2) showed that the independent variable 

(product quality, product packaging, and location) influenced the dependent 

variables (purchasing decision) of 59% and the remaining 41% was influenced by 

other variables outside the research.  

 

 

Keywords : Product Quality, Product Packaging, and Location 
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ABSTRAK 

 

Nurhaya Novaliyanti, 302 14 11 072. Pengaruh Product Quality, Product 

Packaging dan Location terhadap Keputusan Pembelian Happy Milk Tea pada 

Happy Drink di Toko Aseng Pangkalpinang. 

 

 Penelitian ini dilatarbelakangi oleh pesatnya perkembangan industri 

makanan dan minuman yang membuat para pelaku UMKM harus pandai dalam 

memikat hati para konsumen. Semakin banyaknya permintaan dari konsumen maka 

hal itu menjadi sebuah peluang bisnis bagi para wirausahawan. Tujuan penelitian 

ini adalah untuk mengetahui dan menganalisis tentang pengaruh product quality, 

product packaging dan location terhadap keputusan pembelian Happy Milk Tea 

pada Happy Drink di Toko Aseng Pangkalpinang. 

 Penelitian ini merupakan penelitian deskriptif kuantitatif dengan jumlah 

sampel 91 responden, yaitu berasal dari konsumen yang membeli Happy Milk Tea 

di Toko Aseng Pangkalpinang. Teknik pengambilan sampel adalah non probability 

sampling dengan metode accidental sampling. Pada penelitian ini variabel 

bebasnya terdiri dari product quality, product packaging dan location, sedangkan 

variabel terikatnya adalah keputusan pembelian. Pengujian instrument 

menggunakan uji validitas dan reliabilitas, sedangkan metode analisis data 

menggunakan regresi linier berganda, uji t, uji f dan koefisien determinasi (R2). 

 Hasil penelitian variabel independen X1 diperoleh thitung (3,313) > ttabel 

(1,988), variabel X2 thitung (4,352) > ttabel (1,988), dan variabel X3 thitung (3,648) > 

ttabel (1,988). Maka variabel X1 (product quality) berpengaruh secara parsial 

terhadap Y (keputusan pembelian), variabel X2 (product packaging) berpengaruh 

secara parsial terhadap Y (keputusan pembelian), dan variabel X3 (location) 

berpengaruh secara parsial terhadap Y (keputusan pembelian). Hasil uji f 

menunjukkan bahwa fhitung (44,197) > ftabel (2,71), sedangkan signifikansi adalah 

0,000 < 0,05, maka H0 ditolak dan Ha diterima yang berarti variabel independen 

secara bersama-sama atau simultan mempengaruhi variabel dependen secara 

signifikan. Hasil analisis koefisien determinasi (R2) menunjukkan bahwa variabel 

independen (product quality, product packaging dan location) mempengaruhi 

variabel dependen (keputusan pembelian) sebesar 59% dan sisanya 41% 

dipengaruhi variabel lain diluar penelitian. 

 

Kata kunci : Product Quality, Product Packaging dan Location  
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