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ABSRACK 

 

Sapradona. 302 11 11 042. The effect of Responsiveness, Personal Selling, And 

Product Quality of the customers loyalty on the studio photo and video shooting 

Gemilang Photo Bangka Selatan. 

This is quantitative descriftive research with respondents as much as 97 

respondents. The sampling technique method was using nonprobability sampling 

and incidental sampling. In this research, independent variable cinsist of 

responsiveness, personal selling and product quality whereas dependent variable 

is customers loyalty. Instrument testing was using validity test and reliability test. 

The data analysis method was using multhiple linear regresion analysis, t test, f 

test and determination coeficient(R
2
). The research result has shown that 

independent variable X1 can be found tcuont (3,990) >ttabel (1,66071), variable X2 

tcuont (3,931) >ttabel (1,66071), variable X3 tcuont (5,450) >ttabel (1,66071). So all of 

variable X (independent) has influenced partially to variable Y( dependent). F test 

result has shown Fcuont (57,263) >Ftabel(2,70). While significant is 0,000<at 

significant 0,05, so Ho denied and Ha is accepted that means the independent 

variable ( responsiveness, personal selling and product quality) together or 

simultancously has influenced dependent variable (customers loyalty) positively 

and significantly. The determination coeficient analysis result (R
2
) has shown that 

independent variable ( responsiveness, personal selling and product quality) has 

influeced dependent variable as much as 63,7% and remains as much as 36,3% 

that be influenced by other variabel out of the research. 

Keywords: Responsiveness, Personal Selling, And Product Quality 
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ABSTRAK 

 

Sapradona. 302 11 11 042. Pengaruh Responsiveness, Personal Selling Dan 

Kualitas Produk Terhadapa Loyalitas Pelanggan Pada Studio Photo Dan 

Video Shooting Gemilang Photo Bangka Selatan. 

Studio photo dan video shooting gemilang photo bergerak dalam bidang 

fotografi. Yang melatar belakangi penelitian ini adalah untuk mengetahui sejauh 

mana responsiveness, personal selling dan kualitas produk mempengaruhi tingkat 

loyalitas pelanggan pada Studio Photo Dan Video Shooting Gemilang Photo 

Bangka Selatan. 

Penelitian ini merupakan penelitian deskriftif kuantitatif dengan responden 

sebanyak 97 responden, metode pengambilan sampel dengan menggunakan 

metode nonprobability sampling dan incidental sampling. Dalam penelitian ini 

variabel bebasnya terdiri dari Responsiveness, Personal Selling dan kualitas 

produk, sedangkan variabel terikatnya adalah loyalitas pelanggan. Pengujian 

instrumen menggunakan uji validitas dan uji realiabilitas, sedangkan metode 

analisis data yang digunakan yaitu analisis linear berganda, uji t, uji f dan 

koefisien determinasi (R
2). 

Hasil penelitian variabel independen (X1) diperoleh Thitung (3,990) > Ttabel 

(1,66071), variabel (X2) Thitung (3,931) > Ttabel (1,66071), variabel (X3) Thitung 

(5,450) > Ttabel (1,66071), dalam penelitian ini menunjukan semua variabel X 

(independen) berpengaruh secara parsial terhadap variabel Y (dependen). Hasil uji 

F menunjukan bahwa Fhitung (57,263) > Ftabel (2,70), sedangkan signifikansi adalah 

0,000 < dari taraf signifikansi 0,05, maka Ho ditolak dan Ha diterima yang berarti 

variabel independen (responsiveness, personal selling dan kualitas peroduk) 

secara bersama-sama atau simultan mempengeruhi variabel dependen ( loyalitas 

pelanggan) secara positif dan signifikan. Hasil analisis koefisien determinasi(R
2
) 

menunjukan bahwa variabel independen (responsiveness, personal selling, dan 

kualitias produk) mempengaruhi variabel dependen (loyalitas pelanggan) sebesar 

63,7% dan sisanya 36,3% dipengaruhi oleh variabel lain diluar penelitian. 

 

Kata kunci : Responsiveness, Personal Selling, Kualitas Peroduk Dan 

Loyalitas Pelanggan. 
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