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ABSTRACT

Yolan Walrasi 302 151 101

THE EFFECTS OF ADVERTISING AND SERVICE QUALITY ON THE
BUYING DECISION AT PUNDOK SHANG PANGKALPINANG

Undergraduate Thesis Submitted to the Faculty of Economics, 2019

The motivation for this research came from the declining number of
buyers at Pundok Shang Pangkalpinang and the fact that the buyers at its rival,
Distro Setal, outnumbered Pundok Shangs’ buyers. This is a quantitative study
with survey approach and a sample of 176 people. The independent variables are
advertising and service quality, while the dependent variable was buying decision
at Pundok Shang Pangkalpinang.

The types of data used in this study were primary and secondary, using
non-probability sampling method with accidental sampling technique. To test the
quality of the data, validity and reliability tests were conducted. The analysis tools
used in the study was model multiple regression analysis with f test, t test, and
coefficient determination.

The result of f test suggests that the variables advertising and service
quality positively and significantly affected the buying decision at Pundok Shang
Pangkalpinang. From the result of t test, it was known that the partial effect of
advertising (X1) from each dimentions of advertising delivery and attitude to
advertisement was positive and significant on the buying decision in Pundok
Shang Pangkalpinang. The partial effect of service quality (X2) from the
dimensons of reliability, responsiveness, assurance, and tangbles was positive and
significant on the buying decision in Pundok Shang Pangkalpinang. The result of
coefficient of determination (R2) showed that determination R2 in this study wa
55.8% and the rest 44.2% can be explaned by other variables that can be further
studied.

Keyword: Advertising, Service Quality, and Buying Decision
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ABSTRAK

YOLAN WALRASI 302 151 101

PENGARUH ADVERTISING DAN SERVICE QUALITY TERHADAP
BUYING DECISION PADA PONDOK SHANG PANGKALPINANG

Skripsi Fakultas Ekonomi, 2019

Penelitian ini dilatar belakangi fenomena yang menunjukan adanya penurunan
jumlah pembeli dari tahun-tahun sebelumnya pada Pondok Shang Pangkalpinang
dan dari jumlah pengunjung yang lebih sedikit dari pesaingnya yaitu Distro Setal ,
penelitian ini merupakan penelitian kuantitatif dengan pendekatan survei jumlah
sampel sebanyak 176 orang. Variabel bebasnya terdiri dari Advertising atau
periklanan, Service Quality atau kualitas pelayanan, sedangkan variabel terikatnya
adalah Buying Decision atau keputusan pembelian pada Pondok Shang
Pangkalpinang.

Jenis data pada penelitian ini adalah data primer dan sekunder, dengan
menggunakan metode non-probability sampling dengan teknik pengumpulan
sampel dengan accidental sampling. Pengujian kualitas data yang digunakan
adalah uji validitas dan uji reliabilitas. Model analisis data menggunakan regresi
linier berganda dengan uji f, uji t dan koefisien determinasi.

Hasil penelitian uji f menunjukan bahwa variabel advertising dan service
quality berpengaruh positif dan signifikan terhadap buying decision pada Pondok
Shang Pangkalpinang. Dari perhitungan uji t diketahui bahwa secara parsial
variabel advertising (X1) dari masing-masing dimensi penayangan iklan dan sikap
terhadap iklan berpengaruh positif dan signifikan terhadap buying decision pada
Pondok Shang Pangkalpinang. Variabel service quality (X2) dari masing-masing
dimensi reability, responsiviness, assurance, tangibels berpengaruh positif dan
signifikan terhadap buying decision pada Pondok Shang Pangkalpinang. Hasil
analisis koefisien determinasi (R2) menunjukan determinasi R2 pada penelitian ini
sebesar 55,8% dan tersisa 44,2% variabel lain diluar penelitian ini yang masih
bisa dikembangkan untuk penelitian.

Kata kunci: Advertising, Service Quality dan Buying Decision
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