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 Junjungan kita nabi besar Muhammad SAW, sholawat dan salam 
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 Yang sangat kusayangi, keluarga tercinta ama dan apa yang selalu 

memberikan semangat dan tanpa henti berkorban untuk 

kesuksesan ku. 

 Adik-adik ku, kakak-kakak ku, sepupu-sepupu ku paman-paman ku 

dan seluruh sanak saudara yang ikut membantu dan mendukung 

ku 

 Teman-teman dan seluruh rekan-rekan yang selalu memberi 
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ABSTRACT 

 

 

Saktio Alif Prabu. 3021211095. The Effects of Customer Relationship 

Management, Facility, and Location on Consumer Decition to Stay at Soll 

Matina Hotel Bangka. 

 

  This study was motivated by the large number of tourists visiting Bangka 

island. The visits affects the number of people who stay at Soll Marina Hotel 

Bangka. The purpose of this study is to investigate the effects os customer 

relationship management, facility, and location on consumer decition to stay at 

Soll Marina Hotel Bangka.  

 

  This study was a quantitative descriptive research with a sample 107 

respondents. The sampling method used was Slovin,s formula with a 5% margin 

of error. The independent variables in this study were customer relationship 

management, facility, and location, while the dependent variable was decition to 

stay. To analyze the data, the present writer use multiple linear regression analysis 

weith t test, f test, and coefficient of determination (R2).  

 

  The result of the descriptive analysis on the variables showed that, base on 

the score range of 2.61-3.40, the mean of variable customer relationship 

management (X1) was 3.37, the mean for variable facility (X2) was 3.31, and the 

mean for variable location (X3) was 3.33. The t test result for variable customer 

relationship management (X1) was  tcount (5.575) > ttable (1.659), the t test for 

variable facility (X2) was tcount (4.242) > ttable (1.659), and the t test for variable 

location (X3) was tcount (4.287) > ttable (1.659). It was concluded that each of the 

variables customer relationship management, facility, and location has positive 

partial effect on decition to stay. The result of f test fcount (401.440) > ftable (2.69). 

This means that the three independent variables simultaneously affected the 

variable decition to stay at Soll Marina Hotel Bangk. The coefficient of 

determination (R2) showed that the variable customer relationship management, 

facility, and location affected 91.9% of the decition to stay. 
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ABSTRAK 

 

 

Saktio Alif Prabu. 3021211095. Pengaruh Customer Relationship 

Management, Fasilitas dan Lokasi Terhadap Keputusan Konsumen 

Menginap di Soll Marina Hotel Bangka. 

 

 Penelitian ini dilatarbelakangi oleh banyaknya kunjungan wisatawan yang 

berkunjung ke pulau Bangka. Kedatangan wisatawan akan berdampak terhadap 

kunjungan konsumen yang akan menginap di Soll Marina Hotel Bangka. 

Penelitian ini bertujuan untuk mengetahui tentang pengaruh customer relationship 

management, fasilitas dan lokasi terhadap keputusan konsumen menginap di Soll 

Marina Hotel Bangka. 

 

 Penelitian ini merupakan penelitian deskriptif kuantitatif dengan jumlah 107 

responden. Teknik pengambilan sampel menggunakan metode slovin dengan 

kelonggaran sebesar 5%. Variabel bebas yaitu customer relationship management, 

fasilitas dan lokasi, sedangkan variabel terikat yaitu keputusan menginap. Metode 

analisis menggunakan analisis linier berganda dengan uji t, uji f dan uji koefisien 

determinasi(R2). 

 

 Hasil analisi deskriptif pada variabel dengan nilai rata-rata variabel customer 

relationship management (X1) sebesar 3.37, variabel fasilitas (X2) sebesar 3.31, 

variabel lokasi(X3) sebesar 3.33, berdasarkan rentang skor berada pada 2.61-3.40. 

Hasil penelitian pada variabel customer relationship management(X1) diperoleh t 

hitung (5.575) > t tabel (1.659), variabel fasilitas(X2) diperoleh t hitung (4.242) > 

t tabel (1.659), variabel lokasi(X3) diperoleh t hitung (4.287) > t tabel (1.659). 

Populasi ini menyimpulkan customer relationship management, fasilitas dan 

lokasi secara parsial berpengaruh positif terhadap keputusan menginap. Secara 

simultan ketiga varibel berpengaruh keputusan menginap di Soll Marina Hotel 

dengan diperoleh hasil uji f yang menunjukkan f hitung (401.440) > f tabel 2.69. 

Koefisien determinasi (R2) menunjukkan bahwa variabel customer relationship 

management, fasilitas dan lokasi mempengaruhi keputusan menginap sebesar 

91.9%. 

 

 

 

 

 

 

Kata kunci: Customer relationship management, fasilitas, lokasi dan 

keputusan menginap. 
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