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ABSTRACT 

 

Teguh Samudra, 302.13.11.106.The Influence of Brand Image and Product 

Differentiation towards Purchasing Decision of Nyamen Chips in 

Pangkalpinang City. 

 This study aimed at finding out of the influence of brand image and 

product differentiation towards purchasing decision Nyamen Chips in 

Pangkalpinang city. In this study, the independent variables were brand image 

and product differentiation, and the dependent variable was the purchasing 

decision. 

 The research approaches employed in this research were the descriptive 

and quantitative approaches. This research was conducted on 96 consumers of 

Nyamen chips in Pangkalpinang city. The sampling method used in this 

research was the non-probability sampling method whic wasthe accidental 

sampling method. The data collection techniques used in this study were 

interviews, questionaires, and observations. 

 The results showed that the independent variables – brand image and 

product differentiation significantly influenced the purchasing decision. As the 

result of the calculation of the calculation of the Ftest that fcount (117,598)> 

ftable (3.09) with significance 0.000 < from the alpha significance level of 0,05 

or 5%. So Ho was rejected and Ha was accepted. While the coefficient of 

determination (Adjusted R Square) was 0.722 or 71.1%. In addition, the 

influence of variables was simultaneous to Y with 71.1%. While ttest known 

variable X1 obtained tcount (5,948)> ttable (0,2005), X2 tcount (9,374)> ttable 

(0,2005). Hence, the free variable (X) had a significant effect on the dependent 

variable (Y). 

Key Words : Brand Image, Product Differentiation, and Purchasing Decision. 

 

 

 

 

 

 

 



 
 

ABSTRAK 

 

Teguh Samudra, 302.13.11.106. Pengaruh Brand Image dan Product 

Differentiation Terhadap Keputusan Pembelian Keripik Nyamen Di Kota 

Pangkalpinang. 

 Penelitian ini bertujuan untuk mengetahui bagaimana pengaruh brand 

image dan product differentiation terhadap keputusan pembelian Keripik 

Nyamen di kota Pangkalpinang. Dalam penelitian ini, variabel independen 

adalah brand image dan product differentiation, dan variabel dependen adalah 

keputusan pembelian. 

 Pendekatan penelitian dalam penelitian ini menggunakan pendekatan  

deskriptif dan kuantitatif. Penelitian ini dilakukan pada 96 orang konsumen 

Keripik Nyamen di kota Pangkalpinang Metode pengambilan sampel yang 

dilakukan dalam penelitian ini menggunakan metode non probability sampling 

yaitu metode accidental sampling. Teknik pengumpulan data yang digunakan 

dalam penelitian ini adalah wawancara, kuesioner, dan observasi. 

 Hasil penelitian menunjukan bahwa variabel bebas  brand image dan 

product differentiation berpengaruh signifikan terhadap keputusan pembelian. 

Seperti hasil dari perhitungan uji F bahwa fhitung(117,598) > ftabel (3,09) dengan 

signifikansi 0,000 < dari alpha taraf signifikansi 0,05 atau 5%. sehingga Ho 

ditolak dan Ha diterima. Sedangkan koefisien determinasi (Adjusted R Square) 

sebesar 0,711 atau 71,1%. Maka pengaruh variabel secara serentak terhadap Y 

sebesar 71,1%. Sedangkan uji t diketahui variabel X1 diperoleh thitung (5,948) > 

ttabel(0,2005), X2 thitung (9,374) > ttabel(0,2005). Maka dikatakan variabel bebas 

(X) berpengaruh signifikan terhadap variabel terikat (Y). 

Kata kunci : Brand Image, Product Differentiation, dan Keputusan Pembelian. 
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