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ABSTRACT

Rani Andriani, 302 14 11 086. The Influence of Brand Equity, Store
Atmosphere and Product Quality toward   Purchase Decision on Setal
Distribution Store (Distro) Pangkalpinang.

This reseach based on the existing phenomena shown that brand equity,
store atmosphere and product  quality can  influence purchasing decision. The
purpose of this reseach is to know and to get the study aboutnbthe influence of
brand equity, store atmosphere and product quality toward purchase decision at
Setal Distro Pangkalpinang.

This study is a descriptive and quantitative reseach with the number of
samples of 200 respondents, while the sampling method is accidental sampling. In
this study independent variabels consist of brand equity, store atmosphere and
product quality, while dependent variabels is purchase decision. Instrument test
are validity test and reliability test, while data analysis methods are multiple
linear regression analysis, t test, F test, and coefficient of determination (R2).

The result of independent variables X1 obtained tcount (4.043) > Ttabel

(1.9720), X2 variable obtained tcount (2.834) > Ttabel (1.9720) and X3 variable
obtained tcount (4.738) > Ttabel (1.9720). Than variable X1 (brand equity) partially
influenced to variable Y (purchase decision), variable X2 (store atmosphere) )
partially influenced to variable Y (purchase decision) and variable X3 (product
quality) ) partially influenced to variable Y (purchase decision). The result of F
test showed that Fcount (118.176) > Ftabel (2.650), while significant 0.000 < alpha
at significant level  0.5 then Ho  was rejected, Ha accepted which meant
independent variable (brand equity, store atmosphere and product quality)
simultaneosly affected dependent variable (purchasing decision) significanlty. The
result of determination coefficient analysis (R2) showed that the independent
variable (brand equity, store atmosphere and product  quality) inflluenced  the
dependent variable (purchasing decision) of 63.9% and the remaining 36.1% was
influenced by other variables outside the reseach.

Keyword: Brand Equity, Store Atmosphere, Product Quality and Purchase
Decision.
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ABSTRAK

Rani Andriani, 302 14 11 086. Pengaruh Brand Equity, Store Atmosphere dan
Kualitas Produk terhadap Keputusan Pembelian pada Distro Setal
Pangkalpinang.

Penelitian ini dilatar belakangi berdasarkan fenomena yang ada
menunjukkan bahwa brand equity, store atmosphere dan kualitas produk dapat
mempengaruhi keputusan pembelian. Tujuan dari penelitian ini adalah untuk
mengetahui dan mendapatkan kajian tentang pengaruh brand equity, store
atmosphere dan kualitas produk terhadap keputusan pembelian pada Distro Setal
Pangkalpinang.

Penelitian ini merupakan penelitian deskriptif dan kuantitatif dengan
jumlah sampel   sebanyak 200 responden, sedangkan metode pengambilan
sampelnya menggunakan accidental sampling. Pada penelitian ini variabel
bebasnya terdiri dari brand equity, store atmosphere dan kualitas produk,
sedangkan variabel terikatnya keputusan pembelian. Pengujian instrumen
menggunakan uji validitas dan uji reliabilitas, sedangkan metode analisis data
menggunakan analisis regresi linear berganda, uji t, uji F, dan koefisien
determinasi (R2).

Hasil penelitian variabel independen X1 diperoleh thitung (4.043) > Ttabel

(1.9720), variabel X2 diperoleh thitung (2.834) > Ttabel (1.9720) dan variabel X3

diperoleh thitung (4.738) > Ttabel (1.9720). Maka variabel X1 (brand equity)
berpengaruh secara parsial terhadap variabel Y (keputusan pembelian), variabel
X2 (store atmosphere) berpengaruh secara parsial terhadap variabel Y (keputusan
pembelian) dan variabel X3 (kualitas produk) berpengaruh secara parsial terhadap
variabel Y (keputusan pembelian). Hasil uji F menunjukkan bahwa Fhitung

(118.176) > Ftabel (2.650), sedangkan signifikan 0.000 < alpha pada taraf
signifikan 0.05 maka Ho ditolak Ha diterima yang berarti variabel independen
(brand equity, store atmosphere dan kualitas produk) secara bersama-sama atau
simultan mempengaruhi variabel dependen (keputusan pembelian)   secara

signifikan. Hasil analisis koefisien determinasi (R2) menunjukkan bahwa variabel
independen (brand equity, store atmosphere dan kualitas produk) mempengaruhi
variabel dependen (keputusan pembelian) sebesar 63.9% dan sisanya 36.1%
dipengaruhi variabel lain diluar penelitian.

Kata Kunci : Brand Equity, Store Atmosphere, Kualitas Produk dan
Keputusan Pembelian
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